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MArk TwAIn once famously said that a man who carries a cat by the tail learns something that he can 

learn in no other way. and so it was with the experience of participating in the Mille Miglia. The sound of 

exhaust notes echoing off the stone walls, the throngs along the way, waiting to catch a glimpse of the 

same machines that their fathers and grandfathers worshipped generations ago. It reminds us that there 

is no substitute for seeing, hearing and smelling historic race cars doing what they’re supposed to do. 

nevertheless, I’ll try to do some measure of justice to the experience here (see page 52).

 In a different vein, the popularity of the aMC cable TV show Mad Men has focused attention on the 

styles, trends and sensibilities of the early 1960s. It was that brief period of understated design between 

the crazy fins and jet-inspired flamboyance of the ‘50s and the muscle car era. as most followers of the 

show know, the title Mad Men comes from an in-joke in the ad world — Mad is short for “Madison ave-

nue,” the epicenter of new York advertising. Who better than to write about marketing the cars from that 

era than david E. davis Jr., the dean of automotive journalism and former 1960s “mad man.” 

 Having recently been immersed in the Hagerty Ford Model a restoration project, we have a keen 

appreciation for the restorer’s art. However, we also recognize the special place that untouched cars 

occupy. In this issue, Hagerty media manager Rob Sass focuses on what makes a well-preserved original 

car so unique and desirable. 

In our third feature story, we blow the lid off a little-known fact about one of america’s most charm-

ing cities, Portland, Oregon: It’s one of the best old-car cities in the country. Veteran auto journalist Paul 

duchene takes us on a driving tour (in a ‘56 Pontiac wagon) of his favorite neighborhoods in the Rose 

City. With so many cars from the ‘30s though the ‘80s on the streets and in regular use, we were 

reminded of the photos of old cars in Cuba; hence the title “Havana on the Pacific.”

Finally, to mark Hagerty’s entrance into the British Columbia collector car insurance market, we 

recently attended Vancouver’s all British Field Meet. It’s a must-attend event for any Brit-car fan, and our 

man in B.C., nigel Matthews, captured it in all its leaky and electrically challenged glory.
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Mille magnifico

Mckeel hagerty 
and co-driver Angus 
Forsyth in their 1957 
Alfa romeo 1900C ss 
Zagato at the modern-
day version of the 
Mille Miglia open road 
race from brescia to 
rome and back.

A  w O r d  F r O M  M c K E E L
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Contributors

1. dAvId E. dAvIS Jr.’S first magazine job was 

as advertising director at Road & Track in 1957. 

His car enthusiasm was further expanded when 

a friend let him drive his 1956 Ferrari 250 gT 

TdF regularly during that period. He wrote 

Corvette advertising in the early ’60s, and 

served as executive vice president and creative 

director of Campbell-Ewald from 1967 to 1976, 

when he married JlK davis and returned to 

Car and Driver in new York City.

2. NIGEL MATTHEwS has enjoyed a 35-year 

career in the automotive industry in Vancouver, 

British Columbia, having emigrated from his 

native England in 1975. He is an automotive 

historian and weekly classic and exotic car 

columnist for the Canadian Press and contrib-

utor to a number of magazines and websites. He 

recently joined Hagerty Insurance as the sales 

and marketing executive for Hagerty Canada. 

3. rOb SASS came to the automotive journalism 

field in a roundabout manner — when he found 

that his old car affliction terminally interfered 

with the billable hours requirement of his legal 

profession. Since switching careers, Rob has 

been a frequent contributor to The New York 

Times, Sports Car Market Magazine and the 

Chicago Tribune. He is also author of a book on 

affordable car collecting, “Ran When Parked.”

4. PAUL dUCHENE has been an automotive 

journalist for 40 years. He has written for 

the Chicago Tribune, The New York Times, 

AutoWeek and Car and Driver, and edited 

Sports Car Market Magazine. He is an average 

motorcycle racer, an enthusiastic alcan 5000 

rallyist and an indifferent restorer who “collects 

his mistakes,” as Raymond Milo once said.

5. EvAN KLEIN has always craved the smell of 

gasoline and burning rubber. The l.a.-based 

photographer shot our Mad Men cover story 

and has contributed to publications like Motor 

Trend and Corvette Quarterly. “I always look 

forward to these shoots.” he says. “This time we 

shot all over l.a., including some locations right 

on the Mad Men set.”
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blooMIngTon golD has been synonymous 

with Corvettes since its inception in the 1970s. 

Ironically, it’s no longer in Bloomington, Illinois, 

nor is it just about Corvettes anymore. Three 

years ago, unrestored car visionary and Bloom-

ington gold CEO david Burroughs extended 

the SURVIVOR® concept to all makes of cars. 

like all of Bloomington gold’s Corvette certifica-

tion levels, the cars aren’t competing against 

each other, but rather against a standard of 

preservation. In theory, all 75 cars on the field 

could have qualified for the highest award (the 

zzenith®), although in actuality only 13 did.

zzenith cars must be at least 40 years old, 

remain at least 90 percent unrestored and approxi-

mate a nearly new appearance. Total interior, 

exterior and chassis refinishing; replacement; dam-

age and deterioration cannot exceed 10 percent 

from factory. The result is that both judges and 

spectators are treated to the sight of numerous 

cars that are essentially nOS “in the wrapper” 

time capsules. among the most captivating was 

a 1965 Shelby gT 350 still on its plain but correct 

steel wheels —100 percent of the finishes, exterior, 

interior and chassis were factory original. Even 

consumables like tires, headlights and hoses were 

original. It was simply an irreplaceable car.

Because they were so rust prone, an unre-

stored Porsche 356 is equally rare, but Robert 

Tenges of Milwaukee, Wisconsin, brought a lovely 

1964 356C coupe. aside from a few careful touch-

ups, its original Stuttgart-applied Sky Blue paint 

was all present and gleaming even after 45 years.

In just its second year, the number of entries 

increased by 50 percent and registration was 

full three months before the event. next year’s 

SURVIVOR event is scheduled for June 26, 2011, 

again at the Pheasant Run Resort in St. Charles, 

Illinois. Registration opens on February 11, 2011, 

and is expected to fill up quickly.

survivors all

A remarkably original ‘65 shelby gT 350 and 
a ‘59 elva Courier are judged for the ZZenith 
award for unrestored cars.

An early third-generation 
“rip van winkle” 
Corvette draws a crowd 
at bloomington gold 
thanks to its barn-find 
condition (left); judges 
scrutinize a ‘67 Camaro, 
which went on to win a 
ZZenith award.

Even consumables like 
tires, headlights and hoses 
were original. It was simply 
an irreplaceable car.”

‘‘
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In a world packed with high-end auctions and 

concours, the Carlisle Import & Kit nationals 

in Carlisle, Pennsylvania, offers a refresh-

ing change. This year’s event combined a 

great foreign car flea market and a venue 

for mul tiple club gatherings with what kit car 

historian Harold Pace describes as “the pre-

mier show for the kit car industry.” new kits, 

older kit cars, rare bits and key celebrities 

like Bruce Meyers of Meyers Manx fame were 

several reasons not to miss Carlisle, held 

every May at the Carlisle Fairgrounds. It also 

doesn’t hurt to see rarities like a two-stroke 

auto Union, Citroën Méhari and a V-8 TR4 — 

and have a chance to scour the fields for that 

rare part. For more coverage and photos, 

visit hagerty.com/ImportsCarlisle. The 2011 

Carlisle Import & Kit nationals is scheduled 

for May 20–22.

C a r l i s l e 
i m p o r t  
&  K i t  
N at i o N a l s

(Above) A mid 1960s 
Austin healey sprite 
was among the hun-
dreds of cars on hand 
for the Carlisle Import 
& kit nationals; a row 
of Triumph spitfires 
stand ready for their 
close-up at Carlisle.

Canada’s largest automotive flea market offers 

everything from collectibles and classic cars to 

those hard-to-find car parts. as the locals say, “If 

you can’t find it here, you can’t find it anywhere.” 

The Spring Barrie automotive Flea Market is 

held over four days in early June at Burl’s Creek 

Family Event Park in Oro, Ontario. about 50 

miles north of Toronto, it’s a car lover’s dream, 

with thousands of vendors on hand, a car sales 

corral, Sunday auto auction and a show & shine. 

The park provides a beautiful venue and park-

ing is ample and free. The 40th anniversary Fall 

Barrie automotive Flea Market is Sept. 9–12. For 

more information, visit burlscreek.com.

B a r r i e 
a u t o m o t i v e 
F l e a  m a r K e t
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The Canadian version of hershey offers a little 
bit of everything for the collector. These service 
station air dispensers (left, top) are among many 
treasures to be found at barrie, ontario (bottom).

STrEET rOd NATIONALS NOrTH PLUS
september 10–12, kalamazoo, 

Michigan, County Fairgrounds

nsra-usa.com

This members-only event is open to 

vehicles manufactured before the 1980 

model year. Hundreds of modified and 

personalized street-legal performance 

cars and trucks are expected.

33rd ANNUAL FALL JEFFErSON
september 24–26, Jefferson County 

Fairgrounds, Jefferson, wisconsin

madisonclassics.com

One of the Midwest’s largest collector 

car events, with show cars, over 3,100 

swap spaces and 1,100 cars for sale.

FALL CArLISLE COLLECTOr CAr 
SwAP MEET ANd COrrAL
september 29–october 3, 

Carlisle, Pennsylvania

carsatcarlisle.com

Since its 1974 debut, Fall Carlisle 

has grown into one of the premier 

old-car events in the U.S., with more 

than 2,000 vehicles of all descriptions 

for sale in the car corral, plus 102 

acres filled with swap meet vendors.

2010 AACA EASTErN rEGIONAL 
FALL MEET
october 6–9, hershey, Pennsylvania

hersheyaaca.org/fallmeet.html

In October, all roads lead to Hershey. 

It’s the big one. Since 1955, car 

collectors from all over the world have 

been making the trek to the eastern 

Pennsylvania town. It’s the swap 

meet of swap meets. All told, there 

are over 9,000 flea market vendors, 

more than 1,000 car corral spaces and 

approximately 1,500 show cars.

POMONA SwAP MEET
october 16, Pomona, California

pomonaswapmeet.com

Looking for a rust-free California car? 

The Pomona swap meet — the West 

Coast’s largest — is held seven times 

a year. With over 3,000 swap spaces 

plus thousands of collector cars for 

sale, Pomona attracts a diverse and 

international audience. 

+EvENTS



First Class Transportation for Your Prized Vehicle
Whether your prized possession is your daily driver, a vintage classic, a 60’s muscle car, or a modern exotic you 
can depend on Passport Transport to give you the premium service it deserves. Passport has been delivering 
vehicles for over 40 years, has an experienced fleet of drivers and the best equipment in the industry.

Passport Transport - The First & Final Name in Enclosed Auto Transport

Our Transporters Feature:
• Fully enclosed trailers to protect against road hazards and the weather
• Lift gates for horizontal loading to eliminate any torque stresses to the vehicle
• Soft tie wheel straps that allow natural movement during transit
• Air-ride suspension to eliminate shock to your vehicle
• Real-Time GPS Tracking by Blackline GPS so you know where your
   vehicle is anytime. (Includes online tracking interface and mobile applications 
   for Blackberry and iPhone) For more information on Blackline GPS products and 
   services, visit www.BlacklineGPS.com 

www.PassportTransport.com  •  1.800.325.4267
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N s r a  F r e e  s a F e t y  C h e C K
The national Street Rod association encourages its members to drive their specialty 

vehicles on the streets and highways — safely. For years, the nSRa has conducted a 

free voluntary vehicle safety inspection program for members and non-members alike 

at nSRa events. “The nSRa has made over 330,000 inspections to date,” says dick 

Confer, head of the nSRa’s Michigan Safety Team. “We also go to local car shows and 

cruise nights when we can. any 1980 model year or older car is eligible.” The inspec-

tions are free, take only a few minutes and are well worth it in peace of mind. For more 

information, contact the nSRa at 901-452-4030 or visit nsra-usa.com.

ta l e s  w o r t h  r e a d i N G

Motorcycle Survivor: Tips and Tales 
in the Unrestored Realm 
Seeing wolf spiders eat their young on TV, we can’t 

help but feel a tad revolted. But why should we? 

Behavior in the collector car world is not much bet-

ter after a half century of cannibalizing original cars 

for fun and profit. Following 2008’s Survivor: The 

Unrestored Collector Car, Kris Palmer’s new motor-

cycle tome suggests that “patina is forever” with 

motorcycles as well. The book traces the experiences 

of 13 enthusiasts who love and ride the holy grails of 

collectordom — totally original and unrestored bikes. 

$30. available from enthusiastbooks.com.

Cars on Vinyl: 500 Superb Record Covers Dedicated to the Automobile
Those of us from the vinyl age can no doubt recall a few Beach Boys or Jan & dean 

lPs featuring hot street rods or Sting Rays. But there are hundreds more that you‘ve 

probably never seen before. The recipe for this fascinating gem of a picture book 

is simple: 500 album covers, each and every one featuring artists and cars, often in 

humorous juxtapositions. Presented in an lP-sized square format, the book is hard 

to put down. Its compelling mix of the famous and the obscure makes it irresistible. 

$27.95. available from motorbooks.com.
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auCtioN hiGhliGhts
sPorTIng ClAssICs oF MonACo

RM auctions’ inaugural Sporting Classics of Monaco 

event held at the grimaldi Forum in May was a 

resounding success, matching the previous highest 

dollar single-day collector car auction in history. Of 

the 105 pre- and post-war motor cars, 88 changed 

hands, with five fetching prices in excess of $2 million, 

along with setting two new world records. Visit 

rmauctions.com for complete Monaco auction results. 

Total Sales: $45.1 million

High Sale: 1962 Ferrari 400 Superamerica Cabriolet 

Pininfarina SWB, $3,799,600

Percentage Sold: 86%

MeCuM’s orIgInAl sPrIng ClAssIC AuCTIon 

Mecum auction sold more than 1,000 vehicles at its 

23rd annual Original Spring Classic auction in May, 

held in Indianapolis, where the company offered an 

eclectic mix of classic muscle, race cars, trucks and 

even tractors. Complete results are available to Mecum 

Infonet members, which is free to join at mecum.com. 

Total Sales: $41 million

High Sale: 1963 Harley J. Earl Corvette, $925,000

Percentage Sold: 66%
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We Get it!

Our Stock?
Hand picked and show 
ready Classic, Muscle 
and Exotic cars
Territory?
USA, Canada and 
the world
Delivery?
Free, Enclosed and 
Door-TO-Door
Are We Enthusiasts?  
No, we’re fanatics.
Nice Guys?
Ask our 3000 customers.

fl emingsultimategarage.com
301-816-1000

where The hAg Are You?

If you’ve been somewhere exciting 

with your Hagerty Bag, share it 

with us. Send photos to hagbag@

hagerty.com and you’ll be entered 

in a competition to pick quarterly 

winners and the top submissions 

of the year. The competition and 

the rest of the “Where the Hag 

are You?” entries may be seen at 
hagerty.com/bags.

bill Chase was spotted with his 
hagerty bag at the santa Claus 
house in north Pole, Alaska! 

1  3   5

2  4   R

whAT shoulD 
You DrIve?

What’s your real 

automotive persona? 

are you a Porsche 

or Corvette guy? do 

you prefer power or 

finesse? do you lean 

British, german or 

american? not sure? 

Find out with Hagerty’s 

new CarMatch 

application. go to 

www.hagerty.com/

carmatch, answer the 

questions and you’ll 

find a car that we think 

might suit you perfectly.

short  shifts   h a g e r t y  n e w s

ClAssIC CAr TAlk

Hagerty is pleased to announce 

“Hagerty’s Inside Classic Cars,” 

america’s only national radio 

program dedicated to collector 

cars. The live, hour-long talk 

show is broadcast on The 

american Talk Radio network 

from 4–5 p.m. EST (1–2 p.m. 

PST) Sunday, with a rebroadcast 

from 11 p.m.–12 a.m. EST 

(8–9 p.m. PST) on Radio 

america stations. Each episode 

will feature leaders in the hobby 

discussing everything from car 

values to maintenance tips.  

go to hagertyradio.com for 

more information.

ConneCTIng kIDs wITh CArs

It’s been a busy year for Hagerty’s 

Operation Ignite! youth program. Much 

of the activity has been with the youth 

judging program, which has already 

participated in 11 concours and shows 

from Florida to Vancouver. Hagerty’s youth 

judges will be active again this fall, with 

appearances at the Fairfield Concours d’Elegance, Pasadena art Center Car 

Classic and the Hilton Head Concours d’Elegance. For information about past 

and future Operation Ignite! youth judging, go to hagerty.com/operationignite.
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ask hagerty

Q I have a 1965 Mustang Fastback that I am 

going to be bringing home soon. I also 

have two large dogs that are quite territorial and 

don’t like anything taking over their space in the 

garage. are there any car covers made out of a 

lesser-strength Kevlar or something like that? I 

love my dogs and I love my car. 

dog-and-pony show
A Although there are any number of car 

covers on the market, none of them are 

intended to protect a vehicle against large 

animals with sharp teeth and claws. In fact, we 

routinely recommend that animals be kept 

away from collector vehicles. It would probably 

be best to find an alternate storage location for 

your Mustang or to relocate the dogs. 

Q I purchased a car that is pretty pristine 

on the inside but has some road rash 

under the bra. I am considering having it 

repaired. Will that impact the value later on? 

A It might impact the value a tad, but 

whether it’s “up” or “down” would 

entirely depend upon the prospective 

buyer’s view of whether he wanted a 

“survivor” untouched since new, or a nice 

car well kept and maintained with periodic 

refreshes, such as a repainted frontal area. 

Q I recently imported my 1965 4.2 

E-Type Jag to the U.S. from the U.K. 

advice seems to be conflicting on whether 

lead substitute is needed for the XK engine. 

Can you recommend which fuel and additive 

(if necessary) I should use?

A You have a very high-performance 

automobile. Unless you know for sure 

the engine has been rebuilt with hardened 

valves and valve seats installed, I’d go ahead 

and use lead substitute, available at most car 

parts stores. Add according to the instructions 

prior to filling a relatively empty tank, and fill 

up with the highest octane fuel available.

Send your questions to askhagerty@
hagerty.com. To see more concierge questions 
and answers, go to hagerty.com/concierge.

Can two large canines and one ’65 Mustang peacefully coexist?

g
E

TT
Y 

IM
a

g
E

S



14  Hagerty’s Magazine | HagERTY.COM



great resourCes
C H A r G E d  U P

ACCorDIng To Benjamin Frank-

lin, nothing is certain but death 

and taxes. In the car world, the two 

certainties are tires and batteries. all 

cars need tires and virtually every car 

needs at least one battery. 

Two types of batteries are com-

monly used in cars: lead acid (wet-

flooded) and agM (absorbed glass 

mat). lead plates are flooded with acid 

in a lead acid battery. They are relatively 

inexpensive but emit corrosive fumes 

and can leak acid. agM batteries 

consist of acid-impregnated matting 

between lead plates. Though perma-

nently sealed (includes pressure relief 

valves) with no risk of leakage (under 

normal operation), they can be very 

expensive. Both types of batteries offer 

similar cranking power, although some 

agM batteries have a much longer life. 

Most cars from the last 60 years 

use 12-volt batteries, but many earlier 

cars require 6-volt batteries, some-

times in pairs. Construction of both 

6- and 12-volt batteries is similar, 
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Antique Auto 
battery

800-426-7580
antiqueauto 
battery.com

Moss Motors
800-667-7872

mossmotors.com

optima batteries
888-867-8462

optima 
batteries.com

restoration 
battery

513-574-4481
restoration 
battery.com

Turbostart
724-654-9300

turbostart.com

oDYsseY battery
660-429-2165

odyssey 
battery.com

battery Tender
877-456-7901

battery
 tender.com

save A battery
888-819-2190

savea
battery.com

although small 6-volt agMs are not 

widely available.

One problem unique to collector 

cars is that they sit for long periods. 

Unless connected to a float charger, 

batteries gradually drain, which, 

according to Brian Turk of axion 

Power Battery, isn’t good for the 

health or life of the battery. 

dolores lane of antique auto 

Battery says that virtually any float 

charger can be used with a lead acid 

battery, but they won’t all work with 

all agM batteries. Bruce Essig of 

OdYSSEY® Battery agrees: “agM 

batteries need 13.6 volts instead of 

the 13.2 required by most traditional 

‘wet-flooded’ batteries.” 

If a battery is leaking, bulging, 

experiencing excessive terminal cor-

rosion or won’t hold a charge, it’s 

time to replace it.

There are several factors to con-

sider when buying a battery, including 

cranking power, size and appearance. 

For power and no need for mainte-

nance, david george of d.l. george 

Coachworks and Kent Bain of auto-

motive Restorations favor Optima 

batteries, especially when concealed 

so that the non-original appearance 

isn’t a problem. Equally effective 

options include agM batteries from 

axion Power or OdYSSEY. For that 

original-equipment look in a modern 

battery, most of the batteries from 

antique auto Battery use OdYSSEY 

batteries inside an authentic-looking 

case. and where judges actually 

check, TurboStart by axion Power 

offers lead acid batteries in original-

style cases. 

although there are many discount 

battery sources, it’s best to use a spe-

cialist to find the right battery based 

on how you use the car and its year, 

make and model. But, because all bat-

teries have a limited life, Tom Kobman 

of Restoration Battery has some great 

closing advice: “don’t buy the battery 

until the restoration is done.”

Battery essentials every collector car owner  
should know.  BY JOnaTHan a. STEIn

The acid test

A battery is essential 
to the operation of 
almost any collector 
vehicle, but
it can also add the 
perfect finishing touch 
to the engine bay.

We’re serious when we say...

“Auto Lifts. And More.”
SuperLifts.com offers a large variety of lifts, jacks and accessories. Everything from heavy duty 

four post lifts to bag jacks. Take a look at just a few of our most popular products.

1-800-526-9992 
www.SuperLifts.com

SP-4 Single Post Lift TMR-48 Midrise Scissor Lift SJ-1 Sliding Bridge Jack SJ-2 Double Bag JackS-9F Two Post Lift
ON SALE $1995 DELIVERED
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Star

Warranty

ST-9000 SUPERTWIN TWO CAR LIFT
Two Cars. One Lift. Perfect for Car Collectors with Limited Space
Ever dreamed of having a mezzanine that would move up and down 
in your garage? We’ve turned that dream into reality. The SuperTwin 
is perfect for doubling the space of your two car garage.

STANDARD 
FEATURES
• One pair 36” Aluminum Ramps
• 220 V Power
• Roller Bearing Pulleys
• Outside Slider Design
• 16 Anchor Bolts
• Cylinder Vent to Tank Line
• Single Point Release

OUR #1 SELLER
NATIONWIDE
SR-7H FOUR POST LIFT
The ultimate lift for the
serious auto enthusiast!

SJ-7000 ECONOMY LIFT
An amazing lift at an amazing price!

Economy Lifts 
starting at

$1995
F.O.B.

It’s Not Just A 
Lift... It’s A 

Trophy Stand!

SR-7HXLT shown 
with chrome package.
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your turn
b E F O r E  &  A F T E r

Some restorations require more than just blood, sweat and dollars — 
they need a superhuman effort.  BY JOHn l. STEIn

Fifteen years ago, north Carolina 

resident Chuck Blethen finally found 

the car of his dreams — a 1937 

Jaguar SS100. Priced at $65,000 and 

needing considerable work, it was 

not for the faint of heart and Blethen 

under standably passed. However, 

one day he searched “SS100” online 

and discovered an owners’ group 

devoted to the Squire SS100, a 

Ford-powered Italian copy of 

Jaguar’s enduring classic. Eventually 

he adopted the eighth Squire built 

after its discovery in a farmer’s field. 

Eight years later, Blethen couldn’t 

be happier with the result — a 

healthy Ford 289 V-8–powered 

machine that he reports is amazingly 

fun to drive in the nearby Blue Ridge 

Mountains. “It’s a magnificent 

treasure,” he says.

1972 squire 
ss100

Price range for a 1972 squire 
ss100: $15,000–$25,000

When Jim Rupp helped a friend pull this Model a Panel delivery Truck out of a Cheboygan, 

Michigan, field in late summer 1973, little did he know that nearly 40 years later that truck would 

become an essential part of his life. But that’s exactly what happened as the truck changed hands 

several times before returning to Jim and his brother Tom in 2006. after completing a total 

restoration over three years, they now drive it frequently to cruises, shows and even schools, 

where every kid wants to climb aboard. “I’ve never seen anybody who didn’t like it,” Jim says.

1931 model a paNel delivery truCK

Price range for a 1931 ford Model a Panel Truck: $1,000–$24,5001

from the brink

1 Values provided by Old Cars Price Guide.         2 Values provided by Hagerty’s Cars That Matter, May–August 2010.


An upcoming “Your 
Turn” will feature 
unrestored vehicles. 
Send photos of 
your unrestored car, 
truck, motorcycle or 
tractor, along with 
a short description, 
to photoshagertys@
hagerty.com and you 
might see it featured on 
these pages. 

Browsing the Internet at the South Ogden, Utah, fire station in 

1999, Ron lucero found this 1929 american laFrance Metropoli-

tan fire truck. Built in Elmira, new York, just two years after lind-

bergh flew the atlantic, the pumper had spent its entire career in 

Memphis, Texas, before being put out to pasture. lucero bought 

it and started the daunting 10-year challenge of restoring it in his 

garage. He dedicated the truck to the South Ogden Fire depart-

ment and makes it available for displays, shows and tours. 

1969 Chevrolet C10 Fleetside 
When he was 7 years old, Patrick Rhea, of new albany, Mississippi, already knew what his 

favorite vehicle was: his great-grandfather’s new 1969 Chevy Fleetside truck. It has remained 

in the family ever since, with Rhea finally taking ownership in 2006 and undertaking a two-

and-a-half-year, nut-and-bolt restoration. Once again resplendent in Miami Blue and white 

paint with a Royal Blue interior, the six-cylinder, radio-delete pickup has less than 26,000 

total miles and is now a show winner worth a lot more than its pre-restoration $500 value.

Price range for a 1969 chevroleT fleeTside Truck: $850–$21,0001

Price range for a 1929 aMerican lafrance 
MeTroPoliTan fire Truck: $4,000–$45,000

1929 ameriCaN laFraNCe 
metropolitaN Fire truCK

Price range for a 1958 corveTTe: 
$28,900–$142,0002

When one Corvette takes two truckloads 

and three trailerloads to bring home, 

you know you’ve got a project on your 

hands. That’s exactly how alex Simeneta’s 

restoration odyssey began, completed five 

years later with this stunning metallic red 

head-turner valued at $125,000. Reportedly 

crashed in 1960, it had not been on the 

road since, and previous owners had 

collected dozens of hard-to-find original 

parts to make the eventual restoration 

authentic. Outfitted with a replacement V-8 

and an automatic overdrive transmission, 

the Corvette is now totally usable, and the 

georgia resident credits engineer friend 

Tommy garner and restorer Stephen Reems 

with helping complete an enormous puzzle.

1958 Corvette



         

Mad Man vs.

MAd  MEn
The dean of auToMoTive journalisM and an 

esTeeMed ad Man in his own righT expounds on whaT 
adverTising was really like in The early 1960s.

A 1962 Cadillac Coupe de ville at the los Angeles Center studios. The exterior of the building serves 
as the backdrop for the outside of the sterling Cooper advertising agency in the Mad Men Tv series. 

BY daVId E. daVIS, JR. >> PHOTOgRaPHY BY EVan KlEIn



     Hagerty’s Magazine | 800-922-4050 21

Clockwise: The 1963 buick riviera out-
side the los Angeles Center studios. 
Designed by architect william Pereira 
in 1960, the building, located on west 
5th st., now holds six film production 
and sound stages. bottom, from left: 
the ‘63 riviera, ‘62 Cadillac and ‘63 
lincoln Continental outside Cole’s 
French Dip restaurant, the oldest 
public house in l.A. It was featured in 
season Three of Mad Men. It’s been at 
the same location since 1908.

I
n 1957 I became the West Coast adver-
tising manager for Road & Track maga-
zine, and began calling upon a wide 
scattering of California advertising 
agencies and their automotive clients. A 

year later I was promoted to East Coast adver-
tising manager and sent to New York to cover 
New York, Detroit, Chicago and Akron, 
immersing myself in the daily cut-and-thrust of 
the advertising business in the biggest and most 
sophisticated advertising community in the 
world. I loved that business and those people, 
and they color my life and career to this day.

In 1960, I somehow managed to succeed 
Barney Clark as the Corvette advertising 
copywriter at Campbell-Ewald: six black-and-
white pages annually for car magazines and 
race programs, and six four-color pages for 
Sports Illustrated and The New Yorker. As the 
first-ever Corvette writer, Barney was fiercely 
determined to do great advertising for an 
audience of one man — the great Russian 
engineer, the father of the Corvette, Zora 
Arkus-Duntov. GM’s PR people felt com-
pelled to promulgate the fiction that Duntov 
was Belgian, because his Russian mother 
worked as an engineer in Brussels, and during 

ing called on me. They wanted me to help 
them convince Chevrolet that Corvair was 
beginning to attract car enthusiasts, and that 
the advertising should reflect that shift. The 
Chevrolet client considered the Corvair a sub-
stitute for a used Chevrolet Impala, and their 
rallying cry was “Corvair, for Economical 
Transportation.” Within days we had come up 
with some high-energy Corvair ads under a 
new banner, “Corvair, the Family Sports Car.” 

I was not allowed to attend the client 
meet ing because the then-chairman of 
Campbell- Ewald thought I was an idiot. I 
waited impatiently to learn the outcome. 
Finally one of my bosses walked into my 
office. “How did it go?” I asked. He replied, 
“Do you know how they give a horse medi-
cine? They put it in a tube and they shove 
the tube into the horse’s mouth. Then they 
blow the pill down the horse’s throat. Pffft! 
This time, the horse blew first.” 

Ten minutes later the copy supervisor on 
Corvair appeared in my doorway wearing his 
topcoat and hat. “Where are you going?” I 
asked. “To the doctor,” he replied. “Are you 

Buick  1 9 6 3  b U I C K  r I v I E r A  >> M C C A N N  E r I C K S O N

the creatives at mcCann erickson were reaching hard to engage both a male and female audience. the result was ads like 
this — “he or she?” (powerful enough to be male…) (elegant enough to be female…) with twin columns of copy designed to 
appeal to the desires of both sexes. the simple, elegant presentation in the ad was to provide a more elegant alternative to 
the Buck-rogers-like four-seat thunderbird. the Bill mitchell–influenced tagline read: “the riviera by Buick, america’s bid for 
a great new international classic car.” you can buy your own today in show condition for $51,000 or a daily driver for as low 
as $10,900, according to Hagerty's Cars That Matter.

ill?” I asked. He said, “No. I’m fine. I’ve just 
decided to have my ethics cut off.”

As the months went by, engineer Duntov 
began to warm up to me. He had apparently 
decided that I was not there to sabotage his 
Corvette advertising, and invited me to his 
office at the GM Technical Center, where he 
showed me a Corvette coupe experimentally 
fitted with the decidedly un-sporty Powerglide 
two-speed automatic transmission. We took 
the car to the small test track behind Chevrolet 
Engineering, and he began to lap the tight 
little oval, going faster each time around. 

The parallel straightaways were so close 
together that the 180-degree turns at either end 

the Cold War we were more comfortable with 
Belgians than we were with Russians.

Barney followed a modus operandi that 
got him past the buzz-killing “Blue Flame 
Six-Cylinder Engine And Powerglide Trans-
mission” era. He thought “Ferrari” as he wrote 
about those earliest cars, but typed “Corvette.”

My job was easier. Corvettes had become 
much better cars by the time I arrived on the 
scene, and I could simply go blasting through 
the winding roads around, say, Lime Rock, 
Connecticut, then sit down and, short of 
breath, write what had been in my heart as I 
negotiated those hills and curves.

The team responsible for Corvair advertis-



     

 
    

     

were extremely tight. With each lap we were begin-
ning to encroach on Zora’s limit of adhesion, if not 
the car’s. Then it happened. At the north end of the 
track, the Corvette washed out completely and we 
disappeared off the track and into the tall grass. 
Weeds, dirt and insects of several species came blow-
ing in through the cool air vents, adhering to our 
sweaty faces and bare arms.

The car continued like some berserk farm imple-
ment for perhaps 25 yards, then came to a steamy 
stop. When things had quieted down, Duntov said, 
in his Boris Badenov accent, “Best not to discuss 
with management.” He subsequently lost his test-
track driving privileges.

The Campbell-Ewald ad agency where I per-
formed these labors was a Magic Mountain for me. Its 
reality was far superior to the make-believe of TV’s 
Mad Men. I worked with more than a hundred writ-
ers, art directors and television producers, who were 
the most interesting, unpredictable and impressive 
crowd of people I had ever encountered under one 

roof. I loved their conversations about the books they 
read, the films they watched, how they spent their 
weekends, whom they admired and who bored them. 

They became a sort of template that helped me 
design and build my own life, and when I became 
the editor and publisher of Car and Driver magazine 
in New York, I often pretended to get them all into 
a room and imagine them dissecting my magazines 
and my own contributions to those magazines.

Elmore Leonard was my guide and mentor during 
my first tentative efforts as a copywriter. He was not 

Lincoln  1 9 6 3  L I N C O L N  C O N T I N E N T A L  >> K E N Y O N  A N d  E C K E r T

the rap on the otherwise stunning original 1961 Continental was a lack of interior room and less than ideal power. the 1963 
version fixed all that, as touted by the workmanlike headline “For 1963, we have enlarged your private world and provided you 
with added power.” the simple yet elegant visuals showcase the suicide doors and a warm. inviting interior. a pristine coupe will 
go for around $28,600, with a driver for around $8,100, according to Hagerty Cars That Matter. double that for convertibles.

“i worked wiTh 
More Than a 

hundred wriTers, 
arT direcTors  

and Tv producers, 
who were The  

MosT inTeresTing, 
unpredicTable and 

iMpressive crowd 
of people i had ever 

 encounTered ...” 

The Continental in front of the Prince restaurant, used as 
Toots shor’s in season one of Mad Men. below: The 
Continental interior carried similar lines to the exterior.

          
WITH IP BLACK AND ROSE GOLD. ROTATING BEZEL. PRECISION SWISS MOVEMENT 
FEATURING MONTH, DAY, DATE AND LUNER SUB DIALS. 6 GENUINE DIAMOND INDICES. 
WATER RESISTANT TO 10ATMS (328FT). 5 YEAR UNLIMITED MOVEMENT WARRANTY
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PRECISION AND LUXURY AT ITS BEST.
NOW WITH DIAMONDS AS STANDARD

The Daniel Steiger Equinox Diamond. A luxury timepiece with precision Swiss movement and diamond
dial, is now available direct from the manufacturer at the astonishingly low price of just $179, a
saving of $916 on the retail price of $1,095. All the features and styling you would expect from a
designer watch including a magnificent presentation case, but at a fraction of the price you would
expect to pay. We just make beautiful watches, beautifully simple to buy. 

Includes
Soft Lined

Wood Finished
Presentation 

Case

CALL OUR CREDIT CARD HOTLINE ON 1-877 550 9876
Timepieces International Inc, 3580 NW 56th Street, Fort Lauderdale, Florida, 33309 

Please quote code HAG109EQ2 or go to www.timepiecesusa.com/hag109

30 DAY MONEY
BACK GUARANTEE

DOUBLE 
DISCOUNT
84%OFF

LIST PRICE

$1,095

$249
NOW JUST

$179

WAS

YOU SAVE
$916

5 YEAR UNLIMITED
MOVEMENT WARRANTY
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The #1 Manufacturer 
and Supplier of Corvette 

Interiors, Parts & Wheels!
Corvette America products are available from:
	 •	ALL	Major	Corvette	Parts	Suppliers
	 •	Restoration	Shops
	 •	Your	Local	Dealer
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There aren’t many women on my list, which 
is not the fault of the women. The ad business of 
that era, like the major industrial clients it 
served, was slow to appreciate the vast reservoir 
of talent that resided among female managers, 
writers, graphic designers and TV producers. 
Women brought coffee and fended off half-
hearted passes and clumsy double entendres. 

The senior executives of our agency were 

uncomfortable with the constantly changing land-
scape of the Women’s Movement and the vague 
guidelines that society expected enlightened exec-
utives to follow. There were constant references in 
client presentations to “the guys and gals in the 
back room who did the great work you see here 
today.” I would leave the meeting, trot down to 
our president’s office and say, “Hugh, we have to 
get the chairman to stop referring to the women in 

The ‘62 Cadillac Coupe de ville is parked in front of the residence in Pasadena that’s used for the exterior shots of 
Don and betty Draper’s house in Mad Men. The front door is painted red for the show. The beautiful lines of the 
riviera are framed by the handsome lines of the los Angeles Center studios. The iconic Cadillac horn badge.

Cadillac  1 9 6 2  C A d I L L A C  C O U P E  d e  v I L L E  >> M c M A N U S ,  J O H N  &  A d A M S

Back when Cadillac was still clinging to “standard of the world,” the copywriters at mcmanus, John & adams inc. opined: 
“it has been estimated that more than forty million motorists would rather own a Cadillac than any other car.” the artwork 
featured the Cadillac jeweled v and crest inlaid with diamonds and sapphires by Cartier. the ad included a small illustration 
depicting a Mad Men–style occasion complete with obligatory gowns and white gloves for the women. today, owning that 
same 1962 two-door Coupe de ville in pristine condition will set you back $19,500, while a decent driver would go for 
around $7,700, according to the latest edition of Hagerty’s Cars That Matter.

the world-famous writer that he is today. He rose 
early every morning and wrote western novels 
researched in the pages of Arizona Highways 
magazine. He taught me to read my copy aloud 
before turning it in, and to write like I talked. I 
found over the months that I was also beginning 
to talk like I wrote. It is true to this day.

Elmore was a highly regarded and much-
loved star in the agency’s creative department. 
His main assignment was Chevrolet truck testi-
monial advertising. Dealers would suggest fleet 
operators who were using Chevrolet trucks for 
difficult work in challenging circumstances, and 
Elmore would pay them a visit, talk to the truck 
drivers and create the ads and catalogs. This 
sometimes led to drunken evenings in the local 
VFW hall where Elmore would attempt to 
draw the drivers out, encouraging them to wax 
colorful on their love for their Chevys. As the 
evenings wore on, descriptions often became 
unprintable. The next day, hangovers would be 
the rule, and the slight, bespectacled writer from 
the ad agency would be regarded as the bringer 
of some great morning-after plague.

The difference between the advertising busi-
ness then and now and between the one that 
was so rewarding for me and so unlike the one 
shown on TV’s Mad Men is vast and deep. In 
the ’60s, most of the senior managers were well 
educated with degrees from first-rate colleges 
and universities. Many were veterans of combat 
in World War II and Korea. A surprising num-
ber had served as officers. “Life or death” meant 
considerably more for them than a sudden call 
from an angry client. They were serious about 
the business, but they had that irrepressible 
American gift for wisecracking irony. 

Finally, and most important, there were 
giants among their ranks in the era lampooned 
by Mad Men. These were men and, later, 
women with such dynamism, such rich com-
munications skills, such track records of sound 
judgment and reliable counsel, that their 
counter part CEOs at client companies would 
drop everything when one of these executives 
called and said, “I’ve been thinking about the 
change in strategy that your guys are asking for, 
and I believe that you and I should sit down 
and talk about it, maybe this afternoon.”

To name a few: Bill Bernbach; David 
Ogilvy; Paul Foley; Bob Levinson; Carl Ally; 
Martin Puris; Mary Wells; Marion Harper 
Jr.; Fairfax Cone; Leo Burnett; my own 
chairman, Thomas B. Adams; and my per-
sonal favorite, Howard Gossage.



The relationship I have with Intercity Lines has been 
an integral part of my business for nearly twenty 
years. Professional, confidential and on-time, they 
provide superior service. Simply said, Intercity is the 
very best in the industry. Transporting multi-million 
dollar cars is their specialty; no one does it better.   

  —  Don Williams 
  President & Owner
  The Blackhawk Collection

“
”

•	 Intercity	Lines	is	a	family	owned	and	operated	business.	

•	 For	over	25	years	we	have	specialized	in	auto	transport;		
it’s	all	we	do.	

•	 We	deliver	door-to-door	direct	to	your	home	or	business.		
Your	automobile	is	never	dropped	at	a	terminal	where	
damages	can	occur.	

•	 We	employ	only	the	best	of	drivers,	professional,	courteous,	
and	experienced;	they’re	the	#1	reason	our	loyal	customers	
return—time	and	time	again.

•	 We	provide	fully	enclosed	transporters,	liftgate	loading,	
sophisticated	QUALCOMM	satellite	tracking,	and		
insurance	coverage.	

•	 We	deliver	anywhere	in	the	continental	United	States.	

Excellence in Automobile Transportation

For a FREE QUOTE please call:  
1.800.221.3936 or visit:  

intercitylines.com for an online quote.

       

 
 
 
 
 
 
 
 
 
 

 

 Over 39 products  
for safely and easily  
working on or storing 

your special car! 
 

www. ace amps.com 
866 464 2788 

Call for free catalog!  
 

Hagerty Plus Benefits Partner 
 

Made in U S A  

    
    “I RECOMMEND RACE RAMPS TO EVERYONE — 
     SURE BEATS JACKING UP TO CLEAN OR DO  
     OIL CHANGES! “ B. Donnelly, PA 
 
    “I have been soooooo looking forward to  
   getting these. My garage floor is slick,   
   sealed about 25 years ago but the Rhino Ramps  
   would just slide. Yours just sit in place!“  
                        Mark B., AZ  
 
      “I purchased your 56” Race Ramps – they are the best ramps   
        I’ve  owned.  I also like the two-piece design which makes it   
       easy to  handle and store. I liked your ramps so much that I  
       just ordered a set of wheel cribs, too! Great product – thanks.”     
                         John P., IL 

 

Mr. Ogilvy may or may not have seen the 
good sense in the great Uhlenhaut’s practical 
illustration, but he did then hire car enthusiast, 
former Corvette copywriter and all-around 
Renaissance man Bruce McCall to write the 
Mercedes-Benz advertising, a task he performed 
brilliantly for most of 20 years.

Ogilvy and Gossage proved that people 
would read long copy if it was interesting and/or 
entertaining. Bill Bernbach and his disciples 
proved that Jewish deli-counter banter could sell 
almost anything, if artfully done. They created a 
national buzz based on advertising’s ability to 
charm and amuse while selling products of every 
kind. Their pioneering work laid the foundation 
for what became known as the Creative Revolu-
tion. But the empty suits and accommodating 
babes of TV’s Mad Men wouldn’t have partici-
pated in that revolution. Their social lives didn’t 
leave much energy for serious work, and the 
clients thought they were all jerks anyway.

this company as ‘the gals in the back room.’” He’d 
rub his chin and say, “That’s a tough one. What 
are we supposed to call them?” My reply: “What 
if we just call them WOMEN?” His face would 
cloud up. “Oh jeez, we couldn’t just call them 
‘women.’ That really sounds demeaning.”

I served David Ogilvy as a consultant on 
Mercedes- Benz, and Howard Gossage on Land 
Rover, and though they were off-beat and icono-
clastic, they would never have tolerated the feck-
less behavior of the ad persons portrayed on Mad 
Men. I defy the staff of that fictional agency to 
come up with a concept as brilliant as Howard 
Gossage’s campaign for Qantas: “Name An Air-
liner And Win A Kangaroo!” Or the headline of 
the dénouement newspaper ad that announced 
the contest winner: “New York Child Wins Kan-
garoo, Her First.”

When Ogilvy & Mather got the Mercedes-
Benz account, David Ogilvy had added to his 
fame with a Rolls-Royce ad that said: “At Sixty 
Miles Per Hour The Loudest Sound Inside This 
New Rolls-Royce Is The Ticking Of The Clock.” 
He went to Stuttgart to familiarize himself with 
this new and very important client and to ferret 
out any “tremendous trifles” that might lend 

To see david E. davis Jr.’s top five 
automotive ads of the 1960s including VW’s 
“Think small” and Volvo’s “drive it like you 
hate it,” visit hagerty.com/madmen.

themselves to great advertising copy. While 
riding with development chief Rudolf Uhlen-
haut in a Mercedes-Benz 600, he asked what it 
was that made this Mercedes-Benz superior to 
the He-Weasel of luxury cars, the Rolls-Royce.

Engineer Uhlenhaut thought for a moment, 
then spoke. “We have a wonderful new experi-
mental train running between Munich and 
Ulm at a sustained speed of 125 miles per hour. 
It is quite revolutionary. On the other hand, 
you and I are now traveling on the Autobahn at 
125 miles per hour between Munich and Ulm, 
and if I should decide to make a short side trip 
to visit my mother, I can simply slow down at 
the next exit, take a couple of secondary roads 
for 30 minutes and I’ll be there. What I just 
described would be impossible if we were travel-
ing on the experimental train, and the Rolls-
Royce won’t go this fast.” 

“They would never 
have ToleraTed 

The feckless 
behavior of The ad 
persons porTrayed 

on Mad Men.”

The Continental and riviera outside the los Angeles Center studios. both were well suited for the tastes of Mad Men character Don Draper.
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all The wonders of

briTain
BY nIgEl MaTTHEWS >>
PHOTOgRaPHY BY lIndSaY d. WIllETT

e verywhere you looked there were MGs 
and Austin-Healeys, Triumphs and 
Jaguars. But there were also Alvises and 

Jowetts, all kinds of British Fords and Minis and 
dozens of assorted British sedans from Hillman 
and Sunbeam, as well as Austin and Morris.

Back in 1985, the Vancouver All British Field 
Meet (ABFM) began as a small gathering of 35 British 
cars in the parking lot of a British Leyland dealership. 
Now it’s dubbed the “Greatest Show on British 
Wheels.” Following the inaugural meet, the organizers 
received an offer from an MG TF owner to stage the 
next one at the spectacular 55-acre VanDusen 
Botanical Garden, set in the heart of Vancouver, where 
he was the curator. With the new venue, the number 
of entries shot up to 172 at the 1986 show, which was 
held on the Victoria Day long weekend, celebrating 
the birthday of the U.K.’s longest serving monarch.

This year, 7,500 visitors viewed a record 671 
vehicular gems. The 25th anniversary event was 
staged to celebrate 50 years of the E-Type Jaguar and 
pay tribute to English Fords and BSA motorcycles.

If you’ve ever experienced Concorso Italiano 
on the Monterey Peninsula and the Beaulieu 
Autojumble in Southern England, imagine a cross 
between the two and you’ll probably have a clearer 
picture of what the ABFM is all about. It’s very 
British, including a brass band and stalls with hard-
to-find parts, accessories, auto memorabilia and 
literature for sale. The only thing missing is perhaps 
a warm pint or fish and chips wrapped in newspaper.

Visitors were exposed to a full range of vehicles, 
including the many high-volume sports cars that 
captivated the hearts of North Americans from 
the ’50s through the early ’80s. Longtime show 
attendee Dave Waters, who owns a 1931 Rolls-
Royce Springfield Roadster and a couple of rotting 
MGs, explained why he never misses the event: 

“As a part of the British Empire, Canada, 
and British Columbia in particular, supported 
the British car industry dating back to the ’30s. 
Attending the ABFM is a trip down memory lane 
for me, seeing all of the family sedans and light 
commercial vehicles that I grew up with.”

The All british Field Meet in  
vancouver, british Columbia, 
featured an eclectic array of uk 
marques including a row of  
Triumph Tr6s with engines dis-
played; a yellow Jensen healey 
reflected in the quarter panel of a 
Jensen Interceptor; and a two-tone 
1950 Triumph Mayflower under-
going careful inspection. 

the all British Field meet is packed with all kinds of cars —
especially those most of us have forgotten.



Original Dark Green Paintwork
Original black Interior

Original Engine and Running gear, rebuilt as new
Original near perfect Blue Dot tires, unmounted

A most remarkable survivor 427 with all documentation from new, and
possibly the lowest mileage & original Cobra in the world.

Other Cars Available:
1922 Bugatti Type 38

1928 Hispano-Suiza H6C by Gurney Nutting

1960 Porsche 356 1600 Super Roadster

1975 Porsche 911 2.7 RS Carrera European Spec

1967 Shelby Cobra 427
CSX 3330 • 1,300 miles from new • 3 owners from new

Please contact

www.morrisandwelford.com

Malcolm Welford
California

Tel: 714 434 8562
Fax: 714 434 8155

Cell: 949 500 0585
E-Mail: malcolm@morrisandwelford.com

Miles Morris
Connecticut
Tel:  203 222 3862
Fax:  203 222 3863
Cell:  203 722 3333
E-Mail: miles@morrisandwelford.com

Morris & Welford, llc
international specialist historic

car consultants and brokers
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In addition to the well-known British models, 
there were several examples of rare left-hand-drive 
cars in outstanding condition: an Alvis TA21 
Tickford Drophead Coupe; Alvis TD21; Jowett 
Jupiter; Triumph Mayflower; Riley RM and Elf; 
Vauxhall Victor; Sunbeam Rapier; Ford Anglia, 
Prefect, Zephyr and Zodiac; Austin Cambridge 
and Westminster; and two ’80s Triumph Dolomite 
Sprints. There was also a Rover 2000TC driven 
daily for the past 40 years, which recently competed 
in a 750-mile classic car rally without missing a beat.

Every year there are a number of cars debuting 
after restoration; this year there were 32 in the 
under $35,000 class and six in the over $35,000 
class. One of the six was a 1959 Jensen 541R 
coupe, one of only 43 built with the low-revving 
DS7 four-liter straight-six Austin Sheerline engine. 

Vancouver resident Derek Neale purchased the car 
from his brother in England. With a mere 53,000 
original miles, it was painstakingly restored by 
Neale and his son as a tribute to his father, Eric 
Neale, who was Jensen’s designer from 1946–1966.

The cars that give me the most enjoyment are 
original unmolested survivors. One such family 
sedan was a 1962 Hillman Minx Series III. Sold 
new in Regina, Saskatchewan, the original paint 
was almost perfect and the only updating was 
new carpeting and a reupholstered driver’s seat 
cushion. What makes it so special is that it’s one 
of only four known to exist in North America 
fitted with its much-maligned original Smiths 
Easidrive automatic transmission. 

Judging by the attendance at this year’s 
Vancouver ABFM, it’s safe to say that the British 

classic car hobby in Western Canada is alive and 
well. As for the future, the show encourages first-
time and young registrants. This year 15 youngsters 
between 6 and 16 took part in the Hagerty Youth 
Judging Program, picking the 1959 Jensen 541R, 
a 1911 Rolls-Royce Silver Ghost and a 1960 
MGA Twin Cam for first- through third-place 
trophies. According to 12-year-old judge Kyle 
Adam, who participated in the judging, “The best 
part was seeing all of the different cars and learning 
what to look for when judging. My favorite car at 
the event was a Lotus Elise.” 

If beautiful British Columbia and the 
ABFM are in your 2011 destination vacation 
plans, stay tuned to westerndriver.com/abfm 
and register early. For complete show results, 
visit hagerty.com/abfm.

Judging by the attendance at this year’s vancouver aBFm, it’s safe to say
that the British classic car hobby in western Canada is alive and well.

Clockwise from upper left: 
women in period costumes flank 
a ‘50 Triumph Mayflower; a two-
wheel class celebrated 100 years 
of bsA; if it’s british, there has to 
be a queue, even for “ice lollies”; 
a 1952 Jowett Jupiter; a groovy 
Austin A40 van; a 1952 Alvis 
TA21 Drophead with a Triumph 
stag; the difference between 
a sunbeam Alpine and a Tiger 
was this 260 cid small block v8; 
badges commemorate the 25th 
anniversary of the AbFM.
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There’s no experience quite like owning and driving 
a well-preserved car that’s never been restored.

BY ROB SaSS >>
PHOTOgRaPHY BY JaMES HaEFnER

UnresTored 
bUT driven.

It’s almost impossible to believe that 
this 1912 Mitchell on display at the 

gilmore Car Museum has never been 
restored despite being 98 years old. 

The paint, leather, convertible tops 
and all other finishes are amazingly 

intact. only the tires and other 
perishables have been replaced.

onCe

i t ’ s  o n l y



We’ve always done our best thinking in our cars. Maybe that’s why 

Hagerty has become the largest agency for collector cars in the world. 

From comprehensive insurance options to hobby resources and advo- 

cacy, we provide you with a wealth of resources to help you get the most 

enjoyment out of your investment. To find out what that means to you, 

give us a call at 800-922-4050 or visit us at Hagerty.com.

RIDE WITH THE LEADER

2010-249
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f
ew people could imagine the Musée d’Orsay in Paris 
sending one of Monet’s “Haystacks” paintings to be 
“freshened up” at the restoration shop every decade. 
Nor could they imagine an antique furniture collector 
stripping the original finish off a Chippendale desk and 

applying a thick coat of shiny new polyurethane to make it really “pop.” 
Yet that’s what car collectors have been doing for years, often to well-
preserved unrestored cars. 

Placed in context, acts of alteration that would have been gross 
transgressions to collectors of other historic objects are readily understood. 
People have been collecting art since the Renaissance. Furniture collecting 
and stamp collecting both have histories that go back at least 150 years. Car 
collecting is clearly a post–World War II phenomenon. As a young hobby, 
it’s natural that car collectors made their own rules. 

Lately, however, the collector car hobby has shown signs of falling into line 
with the sensibilities of other collecting pursuits in valuing originality above 
all else. This isn’t to say that collectors will stop restoring cars — in many cases, 

showroom fresh.
This 1963 Chevrolet bel Air two-door sedan left the factory almost 50

years ago, yet it looks like a well-kept 4- or 5-year-old used car. 

it’s the only option for effective preservation — they’re simply becoming 
more discriminating about when to restore a car and when to leave it alone. 

The work of the Bloomington Gold organization and the increased 
number of preservation classes at major concours have doubtlessly played 
a part in the rise in status of unrestored cars, but it’s difficult to discern 
whether these events simply reflected a preexisting trend or act as a 
catalyst for the movement. In reality, it’s probably a bit of both. 

David Burroughs has perhaps done more than any single individual to 
champion the preservation of well-cared-for unrestored cars. In 1978, he 
changed the focus of the Bloomington Gold Corvette event from a typical 
car show where vehicles competed against each other to one where they 
were judged against a standard of authenticity.

Early on, though, a troubling thing started happening with alarming 
regularity: Individuals would show up with very nice original cars hoping 
to leave with a Gold Certificate (indicating the highest level of factory 
accuracy), and because their cars had acquired a patina with age — 
“worn in, not worn out” as Burroughs often says — they’d leave with a 



CUS TOM CONCRE T E  COAT INGS
The Company With The Reputation For Exceeding Expectations

CALIFORNIA, TEXAS, OREGON, WASHINGTON, 
IDAHO, COLORADO

www.UltimateGarageFloors.com
877-549-8614

6150 Donner Rd • Lockport, NY 14094 • Local/intl 716-210-1340 • fax 716-210-1370 • Dealer Inquires Invited

MAC’s Offers Over 80,000 Parts & Accessories for Your Ford or Mercury Online & in our Catalogs

Free
 Ford & MercuryParts Catalogs

Antique Auto Parts
Serving the Ford Restorer Since 1978

HZN20 Model T & TT (’09–27)

HZN21 Model A & AA (’28–31)

HZN22 Early V8 (’32–48) & Pickup (’32–47)

HZN24 Ford & Mercury Big Cars (’49–59)
            & Edsel (’58–60)

HZN25 Ford & Mercury Big Cars (’60–72)

HZN26 Thunderbird (’55–66)

HZN28 Mustang (’64–73)

HZN29 Fairlane & Torino (’62–71)

HZN30 Falcon & Comet (’60–70)

HZN32 Ford Pickup (’48–79),
            Bronco (’66–79)
            & Econoline (’61–67)

We Offer 10 Catalogs
$   
mailing per catalog
$   

Go Online or Call Today for Your Catalog or to Order Parts

MACSAUTOPARTS.COM

877- 309-9731
Your One Stop Source for Parts & Accessories for

1909–70s Fords & Mercurys
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In addition to being a major collector car 
auction house, RM also operates a successful 
restoration shop. In most cases, there is 
simply no alternative to doing a nut-and-
bolt restoration, yet Kelleher has on occasion 
advised clients to leave their cars alone because 
they were simply too well preserved to consider 
altering them. He also expresses admiration 
for the work of restorer Nick Alexander, whose 
woodie collection RM sold several years ago. 
“Although Nick owns a great restoration shop, 
he does everything possible not to restore a car, 
leaving as much original as humanly possible.” 

According to Dave Kinney, publisher of 
Hagerty’s Cars That Matter and author of a 
recent white paper on unrestored car values, 
really well-preserved unrestored cars with 
bullet-proof histories can often fetch more 
than a No. 1–condition restored example of 
the same car. 

“The unrestored, single-family-owned 
Aston Martin DB4 that sold at a Paris auction 
a few years back made almost double what a 
perfectly restored DB4 would have because the 
market perceived it to be a once-in-a-lifetime 
opportunity,” explains Kinney. “But a great 
original ’65 Mustang might carry just a 10- or 
15-percent premium over a similarly equipped 
restored car. With so many built, there’s always 
a possi bility another one will turn up.”

Mike May, of Northport, Michigan, 
collects steam-powered Stanley automobiles. A 
self-described “purist” with a love for original 
cars, he’s owned an unrestored 1934 Packard 
Model 1104 Super 8 coupe since 1985. “It 
was original, just unbelievably well preserved. I 
asked the owner what he thought it was worth 
and he said he thought it was worth the price 
of a restored one. I agreed and bought the car. 
I’ve never once thought of restoring it.” 

It was remarkable that at a time when 
restoration rather than preservation was the 
norm, both buyer and seller were so far ahead 
of the curve. 

There’s also an educational aspect to 
unrestored vehicles. “A while back,” recalls 
May, “I took my car to the Packard Experience 
at Hickory Corners and it stole the show from 
the restored cars. People were looking at the 
props for the trunk rack and other details like 
the paint on the frame and the brake drums.”

The number of events open to unrestored 
cars is growing rapidly. But as Ian Kelleher 
notes, the most satisfying use of all for an 
unrestored car is “simply to drive it.”

lesser Silver Certificate. Since competitiveness has always been a part of car collecting, 
often these would-be gold seekers returned the next year with a freshly restored Corvette. 
“All of the history was scraped away and the owner was left with a shiny object that had 
little or no connection to the people who built the car,” says Burroughs.

The situation that had been unintentionally created was deeply disturbing to 
Burroughs and prompted him to create “Survivor®” certification in order to discourage 
the practice of restoring well-preserved original Corvettes by recognizing their special 
status. He’s since extended this concept with the annual SURVIVOR Collector Car event 
held in June immediately after the Bloomington Gold Corvette event. 

In the mainstream concours world, preservation classes have been springing up with 
greater frequency. Pebble Beach added a post-war preservation class several years ago 
to complement its pre-war preservation class. These classes now rank among the most 
interesting and talked about classes at Pebble. 

While the eligibility criteria for various events differ — and there are varying degrees 
of originality — for a car to be considered “original” and “unrestored” it should still 
display the majority of its factory-applied finishes on all exterior surfaces (frame or 
unibody included), its factory-installed drivetrain and its original interior. Consumable 
items like tires and wiper blades are not required to be the originals although it’s 
particularly fascinating when they are. 

Ian Kelleher, president and COO of RM Auctions, has long been captivated by 
unrestored cars: “Cars are only original once, and owning an unrestored car gives the 
owner a unique opportunity to preserve a piece of history.” According to Kelleher, the 
driving experience differs as well. “I once owned two ’59 Cadillacs, one restored and one 
unrestored. The original car drove better than the restored car and when things broke, they 
were easier to fix. Because of that, I hardly ever drove the restored car, but drove the original 
practically every day.” And when the time came to sell, Kelleher sold the restored car first. 

This unrestored 1911 olds 
limited was one of the 

most talked about sales of 
the year when it changed 

hands at rM’s hershey 
auction in 2007. 

faCTory CondiTion.
You’d never know that muscle cars were on the way out
by the time this beautiful 1974 Plymouth road runner was
built. Carefully preserved, the paint, interior and engine
bay are almost exactly as they left the factory.

The mighty 
$1.65m olds
One of Ian Kelleher’s 

favorite unrestored cars 

sold by RM was the 1911 

Oldsmobile limited 

seven-passenger touring 

car that was original 

down to its disintegrated 

tires. Kelleher 

remembers feeling like 

an archaeologist when 

he helped wheel the 

vintage Olds into the 

daylight for the first 

time in years. It sold at 

RM’s Hershey auction in 

2007 for an astonishing 

$1,650,000, more than 

double the estimated 

price of a restored 1911 

Olds limited. The sale 

was a sure sign that the 

marketplace has become 

attuned to the allure of 

unrestored cars.
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t here’s a wonderfully profound bill-
board outside a little church in McGill, 
Nevada, that’s enough to make you want 

to hear the preacher on Sunday. It says, “Nothing 
is eternal, save the present.”

A car guy or gal looking around Portland, Ore-
gon, might have the same idea. This compact leafy 
city with its moderate, practically English climate 
seems to have thrown away the calendar. Among the 
brightly colored Czech-built streetcars and arrogant 
cyclists, hundreds of 40- to 50-year-old cars jostle 
with newer, anonymous tin. If it runs, it’s a daily 
driver. The situation is not unlike Havana, Cuba, 
where, for entirely different reasons (a 50-year block-
ade), old cars simply aren’t allowed to die.

Portland offers an added bonus to lovers of old 
cars: This greenest of green cities has no emission test 
for cars built before 1975. That pretty much guar-
antees their survival in a town that does not salt the 
roads and seldom sees temperatures above 90 degrees 
or below freezing for more than a week each year. As a 
result, cars do not rust — unless they are predisposed 
to that weakness, like Fiats, Alfa Romeos and Renaults 
— and they can be maintained almost indefinitely.

Until 1990, Oregon had a rolling 25-year emis-
sions requirement. Halting that at 1974 models con-
signed battered newer cars to the scrap heap when 
they failed emissions tests. It also boosted the values of 
older cars, which are exempt and simpler to maintain.

Guy Recordon’s daily driver is a 1956 Pontiac 
Chieftain nine-passenger wagon. He found it on 
eBay in Ventura, California, seven years ago, a one-
owner car he was able to buy for $2,500. It’s a basic 
316ci V-8, 3-speed wagon with no power steering or 
power brakes, but rust free, with 107k miles on it. 

“It had never been messed with; all I did was 

BY PaUl dUCHEnE >>
PHOTOgRaPHY BY BlaIR BUnTIng

our borrowed 1956 Pontiac station wagon (below) cruises 
by Pambiche, a Cuban restaurant where you can grab a Plato 
Comunista, or a Cuba libre. From top left, a 1967 sunbeam 
Minx; 1956 Pontiac shows off a ‘59 Cuban plate; a 1951 
Plymouth sedan; inside our Pontiac; and a mid ‘60s volvo 122 
and 1938 buick special.

pacifichavana on the
the clock has stopped in 

Portland, oregon, where 40- 
and 50-year-old cars still 

serve as daily drivers.
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replace the headliner and carpet,” he says. Basic eco-
nomics and the city’s quirky sense of style make old cars 
a sensible alternative, especially for younger owners, 
according to Recordon, the owner of Guy’s Upholstery. 

“It’s a hipster thing,” he says outside his shop on 
what has become trendy NE Alberta Street. “Lots of 
kids in their late 20s can’t afford a Toyota Prius, but they 
can buy a good 1960s Dodge Dart or a Mercury Comet 
for $900 and no DEQ test. They’re more fun to drive 
than a modern car and there’s quite a subculture.”

Recordon also has an explanation for the survival 
of compact domestics and the equally old imports 
that also line the city’s side streets. If you’re handy 
with tools, you can revive and maintain a 1960s 
Toyota Corona, Datsun 510, Volkswagen Beetle, 
original Mini, Austin America or Morris Minor. 

“A lot of old people bought their last cars in the 
1960s or ’70s and the cars ended up sitting in the 
garage. Then the old folks die and the family sells 
the car. Quite often these were second cars that 
didn’t get much use. As an example, there are a lot 
of low-mileage Dodge Darts around; you just can’t 
kill that slant-six,” he says.

Sports cars like 1960s and ’70s MGBs and Midg-
ets, Triumph Spitfires and Fiat 124 Spiders have 

Clockwise from top: The 
tail of a ’64 Ford Falcon; 
Mr. rourke from Fantasy 
Island on the Pontiac’s 
dashboard; a 1972 Chevy 
suburban; 1960 Ford F100 
pickup; this 1971 Austin 
America can be yours for 
$4,450; late ‘60s Datsun 
521 pickup; 1960 Checker 
Marathon; a 1971 Mgb 
gT; and a 1972 bMw 2002 
in one of the best colors.

Car shows & Cruises
Many “survivors” appear each May at the Portland 

Transmission Warehouse Spring Classic Show and 

Shine, which attracts about 600 cars to the streets 

surrounding the warehouse on a Sunday morning. 

In its 28th year, it’s a very Portland-style affair, low-

key and free of charge, with a mixture of hotrods 

and original cars. This year’s event turned up 

everything from Robert ames’ original 74,000-mile 

1941 Ford convertible to a number of ‘50s Buicks, 

Chevrolets, Fords, Pontiacs, Oldsmobiles and even 

a Willys — all with prize-winning patinas. 

Each Wednesday evening during the summer, 

Portland International Raceway — a scant four 

miles from downtown, on the site of the old town of 

Vanport — hosts the Beaches Cruise-In, which attracts 

about 1,200 cars. aside from numerous hotrods, all 

sorts of surprises can be found. a visit last year turned 

up an unrestored 1964 Excalibur SS in the hands of its 

original owner, a faded, plastic-bodied 1960s Citroën 

Méhari jeep and a feeble RHd 1948 English Ford 

anglia, imported from England and driven 40 miles 

from Salem on Interstate 5 — a daunting prospect at 

50 mph flat-out, with mechanical brakes. 

P O R T l a n d



A Bestseller 
cover ng all the best sellers

it pays to know the current value of your vehicle. and the 
more current the information, the better. Hagerty’s Cars 
That Matter is the premier price guide for collector vehicles. 
in it, you’ll find the latest market values for more than 160 
makes of post-war cars and an overview of recent market 
trends – all established by expert analysis and in-depth 
research. it’s updated three times annually, and it’s available 
either in print or online.

get your pocket-sized copy of Hagerty’s Cars That Matter at 
www.hctm.com or by calling 877-872-7772.

graduated from being street-parked daily drivers to being garaged and 
restored or merely parted out. They tend to be in either much better or 
worse condition than their fixed-roof siblings, mostly due to the replace-
ment cost of soft tops effectively totaling a run-down car. But while they 
may be rusty, they are usually repairable.

Part of the reason for the eclectic mix of cars in Portland is its history 
as a port of entry for imports. Japanese Toyota and Nissan and Korean 
Kia and Hyundai models still come to the United States through the 
huge lots along the Willamette River, where they generally only stay for 
24 hours before being loaded on trains.

In years past, Portland was the distribution center for British Ley-
land cars, recalls Monte Shelton, who has been a car dealer in the city 
since the late 1950s and was a British Leyland, Jaguar and Rolls-Royce 
dealer for more than 25 years. 

“We brought Triumphs and MGs into Portland and Jaguars came 
up from San Francisco. British motorcycles used to be distributed from 

The Renault business in Portland took a fearful hit a few years ago 
when longtime mechanic Larry Lockwood died. The expert was pas-
sionate about keeping Renaults going when nobody else could, and his 
garage yielded at least one dusty A310 Alpine after his death. I recall him 
bemoaning the Renault spares situation when I had him find parts for 
my unrusty 1979 Le Car. “The trouble is, wrecking yards don’t even keep 
these,” he complained. “They come in, and it’s straight to the crusher.”

Karen Karlsson’s gray 1964 Renault Caravelle has been a familiar 
sight in the northwest part of the city since 1978, when her parents 
drove it out from Ohio for her. Her Uncle Skip had bought it new in 
Paris and sent it back home. 

Portland’s British car owners are luckier, with a number of reliable 
shops (which is ironic, considering that the cars aren’t). The late Stan 
Huntley’s FASPEC parts store looked after British sports car drivers for 
more than 20 years. He had a nose for finding obscure cars — or some-
times they found him — and once turned up an immaculate 21,000-mile 

1951 Humber Hawk. It ran like a clock and he parked it proudly outside 
his business, where a truck driver misjudged the corner and took off the 
left front fender. Try finding one of those.

If there’s one car that symbolizes Portland’s affection and respect for old 
cars, it is a 1938 Buick Special, parked on a tree-lined street in the bucolic 
suburb of Sellwood. From the moss and leaves underneath it, the four-door 
sedan clearly hasn’t run in years, yet it’s completely unmolested. Its historic 
plates, which never expire, mean that it won’t be towed or ticketed. In front of 
its owners’ Victorian house, it seems almost a shrine to a more gracious age. 

left to right: 1950s Dodge weapons 
Carrier; our trusty ‘56 Pontiac 
touring the streets of Portland; 
1961 rambler sedan, complete with 
period Pacific wonderland plates; 
1968 Chevrolet Chevelle, still with 
California black plates; a mid-1960s 
Mercedes 200 “fintail”; and a 1969 
buick riviera gs.

the warehouse across the street from my store,” he recalls. “Austins and 
Rovers and Triumphs would come here and be sent to dealers in Boise, 
Spokane and Medford. Portland’s always been a hotbed for sports cars.”

Apart from the moderate climate, which has ensured the survival of so 
many older cars, there’s also been the issue of intermittent parts and service 
for some of the obscure makes. Orphan cars that broke down early were likely 
to be pushed to the back of the owner’s garage, in the hope a solution would 
miraculously arise. Anybody who could repair such cars had a cadre of loyal 
owners who would often sell their cars if their mechanic died or retired. 

When expert British car mechanic Harold Dick died this year, Susan 
Hebert reluctantly decided it was time to sell the 1967 Sunbeam Minx 
that she’d owned for 30 years. 

Dick’s death also means the 1952 AC Buckland Tourer (one of 20), 
which had been at his shop off and on since the 1960s, will likely find 
a new home, along with a 1934 Standard Nine sedan and 1930 MG 
M-Type Midget roadster in the showroom.
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woulDn’T You rATher hAve A v-8? Marmon built the first V-8 

engine in 1906, eight years before it was adopted by Cadillac and 26 

years before Henry Ford made it the american engine of choice.

— Mark Patrick, librarian at the Collier Collection’s Revs Institute

study was ordered. Work proceeded, but with specific instructions on 

directing water flow. 

after labor day, greenfield and his dad began the framing. “We 

did pretty much all of the construction ourselves,” he says, “except for 

wiring and shingling.” Outside, the soil from the excavation was used to 

create a landscaped berm that mostly blocks the view from the street. 

Shortly after the garage was complete, the greenfields received a 

cease-and-desist order to stop all commercial activity — but there was 

none. no one could prove that greenfield was anything but an enthusiast 

who helped his friends. The real blow came in december when an order 

arrived stating: “You are hereby ordered to cease and desist all work 

(including, without limitation, repair, restoration and refurbishment) on any 

automobile, other vehicle, or part thereof not owned by a resident of this 

address.” It did not apply to other Stockbridge residents. 

greenfield hired a lawyer and appealed the decision. Between 

February and May 2010, there were four zoning board hearings, 

including a site visit. neighbors complained of heavy traffic and loud 

noises, while one resident couldn’t understand why anybody without a 

business would build a big garage. The board determined that there 

had been no commercial activity, yet still upheld the cease-and-desist 

order. zoning Board of appeals chair linda day declined to comment.

neither greenfield nor his friends can understand the situation. 

They’re all mature adults and are respectful of their cars on the dirt road. 

and the garage is well insulated so that hardly any sound escapes. 

The process has left Jeff greenfield disappointed and angry. 

Much of his pleasure comes from working on cars and sharing his 

experience. He can’t even work on his girlfriend’s car; though they’ve 

been together 15 years, she has her own home. 

now the greenfields have hired a lawyer specializing in zoning and 

ordinance issues and are headed for court. Maybe when it’s over a 

man’s home — or at least his garage — will be his castle once more. For 

more information, go to historicvehicle.org/stockbridgegarage.

thE StockbrIdgE

garagE 
IncIdEnt

A MAn’s hoMe is his castle, or so thought Jeff greenfield. The 

Stockbridge, Massachusetts, man loves working on and talking about 

cars. He built a beautiful garage with a lift, and with it came an open 

invitation to car buddies. 

In december 2009, the Town of Stockbridge sent greenfield a cease 

and desist order prohibiting him from working on any vehicle not licensed 

to his address. Yet, he doesn’t run a business and doesn’t charge for 

helping friends. If the goal was to cut visitors to the wooded property 

that’s been in the family for years, his neighbors have succeeded. 

Cars have always been part of greenfield’s life. “Mom rode to the 

hospital to deliver me in a 1962 alfa Romeo 2000 Spider that was dad’s 

daily driver for 10 years,” says greenfield. Family vehicles included 

alfa gTVs, several Jaguars, a lancia, and several BMWs. Jeff’s earliest 

memory is of sitting on a Brooklyn curb learning the difference between 

a flathead and a Phillips screwdriver as dad worked on the alfa. 

greenfield’s first car, a rusty Vega, quickly gave way to a 1975 

alfa Romeo Spider. It was a short step from tune-ups to replacing 

the injection with Weber carburetors. When college didn’t stick, he 

moved to the family home in Stockbridge. When the alfa dropped 

a valve, he rebuilt the engine and transmission with advice from a 

friend and parts from Ereminas Imports. during one parts call, he 

accepted a job offer to sell alfa parts. greenfield was soon helping 

alfa club members work on their cars after hours.

 He started his own car repair business in 1985. He loved the work, 

but says the overhead was brutal and business was a constant struggle. 

In 1991, he gave it up to return to college and pursue other interests. 

In 2003, greenfield obtained permits to build a 26' X 40' garage. 

Trouble started when the work began in april 2004.

“The day we excavated, a neighbor showed up screaming bloody 

murder,” greenfield says. Within 24 hours the building inspector 

had halted work and ordered a soil analysis. Passing that hurdle, 

the slab was poured. However, in July, the town stopped the work 

again because of a neighbor’s claims that groundwater from footing 

drains would contaminate wells. This time, an environmental impact 

Spotlighted in Arlo Guthrie’s "Alice’s Restaurant," 
this Massachusetts city has never been soft 

on crime, even when there is no crime.
BY JOnaTHan a. STEIn

CoMMon sense or nonsense? Certain laws make sense — or do they? look closely and 

you may just wonder … not surprisingly, it’s illegal for a driver to be blindfolded while operating 

a vehicle in alabama, which makes us wonder if it’s okay in Mississippi. In, truth the law is a little 

broader than that and prohibits packing a car so that the driver’s view is obstructed. 

Jeff greenfield’s garage is tastefully blended into his 
wooded property and is a pristine place to work on his 
cars, including this black Ferrari 308 (right).

t e l l  u s 
yo u r  s to ry
anything important you think we should know about 

any regulatory or legislative happenings going on in 

your community or state? do you have questions about 

how emissions, safety equipment or other local or 

national laws will affect you and your historic vehicle? 

HVa can help provide you with answers at legislative@

HistoricVehicle.org. Your story, question or concern may 

appear in the next issue. 

update



This commemorative piece

represents one of the

biggest “what-ifs?” 

in numismatic

history! It’s a

special one-ounce

Gem Proof struck

in .999 pure silver

to the exact design of

U.S. Mint Chief Engraver

Charles Barber’s entry in the 

informal competition for the design of the 1907 Gold 

Double Eagle. 

As many know, famed sculptor Augustus Saint-Gaudens

and his remarkable design won, thanks in no small part to his close

relationship with President Teddy Roosevelt. Charles Barber’s 

pattern was completed in the fall of 1906—shortly after the 

President asked Saint-Gaudens to go back to the drawing board—and the

only known pattern piece resides in the Smithsonian. So why did the 

President reject Barber’s design? And, why wasn’t Barber’s pattern destroyed as

it likely should have been? We may never know. However, had Barber’s 

design won, we might be talking about $20 “Barbers” instead of $20 “Saints.”

Officially authorized by the numismatic experts at the Smithsonian 

Institution, this special edition Silver Proof features mirrored fields and detailed frosted

images. Each has been authenticated by Numismatic Guaranty Corporation (NGC) in

recognition of its historic importance in U.S. coinage history. Order yours today before this

limited edition is gone!

1-800-642-9160ext. 2720
New York Mint, 5577 West 78th Street, Edina, MN

©2010 New York Mint, Ltd. New York Mint is a private company and is not affiliated with the United States Mint. 
This Silver Proof is not legal tender and the U.S. Mint has not endorsed it nor the New York Mint.

The “Runner-Up” Double Eagle?
Barber’s historic 1906 pattern piece

comes to life courtesy of a 
Smithsonian one-of-a-kind find.

Call now to secure this exceptional
collector’s fantasy piece!

1906 Barber Silver Proof
Only $99

For a limited time, you can obtain your own
piece of American history that could have
changed the face of U.S. coinage forever.

A portion of the sales proceeds from your purchase
of this licensed product supports the chartered 
educational purposes of the National Numismatic
Collection, housed in the Smithsonian's National 
Museum of American History.

A Smithsonian Treasure
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N E w S h i s t o r i c v e h i c l e . o r g

Motor sports historian Doug nye 
explains the finer nuances of the 
Mercedes-benz w154 racing car at the 
Collier symposium in naples, Florida.

Historic vehicle 
Association Goes Public
HVA presents to top collectors at 
Revs Institute Symposium 
In March 2010, connoisseurs of extraordinary 

automobiles, journalists and industry professionals 

assembled at the Collier Collection in naples, 

Florida, to study automotive history, conservation 

and preservation. 

There were serious deliberations on hot topics 

like keeping the historic vehicle legal, “authentic” 

and roadworthy. In “Collision Course,” McKeel 

Hagerty introduced the Historic Vehicle association 

and surveyed four decades of compounding 

governmental regulations and the role advocacy 

organizations like FIVa and the HVa can play in 

safeguarding “old car rights.” Other symposium 

faculty included collector and curator Fred 

Simeone; Malcolm Collum, the chief conservator of 

the Smithsonian’s national air and Space Museum; 

restorer Paul Russell; and motor sports historians 

doug nye, Janos Wimpffen, Michael argetsinger 

and William Edgar. — Mark Patrick

The AACA library in 
hershey, Pennsyl-
vania, is one of 
the top automo-
tive libraries in the 
united states and is 
instrumental for both 
preserving our auto-
motive history and 
assisting researchers. 

A Great Hobby resource
Preserving the rights of historical vehicle owners is essential; however, it’s also 

important to ensure that the resources needed for the old car community survive 

as well. Hobbyists need tires and old wood and wire wheels, fuel that won’t corrode 

tanks and the knowledge and skills to restore and preserve historic machines. 

One of the best repositories for automotive history is the aaCa library & 

Research Center in Hershey. Its holdings include more than 1,800 automotive 

books and in excess of 40,000 magazines, as well as collections of literature 

and photographs. To make the library more accessible, in 2005 the Collectors 

Foundation — the HVa’s charitable partner — made a five-year challenge grant to 

create an online catalog of the holdings. The HVa plans to work with the Collectors 

Foundation to continue to support resources like the aaCa library (aacalibrary.org).

update

The “lIveAble CAr” Is born In 1899, louis Renault endowed his Voiturette Type B with 

a roof, thus developing the vehicle today considered as the world’s first saloon. Sheltered 

from the elements, the driver and passenger could drive their vehicle all year round, 

without worrying about the cold or the rain.

a B o u t  t h e 
h i s to r i C  v e h i C l e 
a s s o C i at i o N

In October 2009, the HVa was formed to ensure 

that those who love historic and collectible 

vehicles may continue to own and operate them. 

This means the HVa is involved in advocacy to ensure that laws and 

regulations don’t inadvertently hurt historic vehicle owners. The 

HVa also actively supports libraries, museums and specialty trades 

that support historic vehicles. For more, visit historicvehicle.org.

The HVa is an affiliate of the Fédération 

Internationale des Véhicules anciens. To learn 

more about FIVa, visit fiva.org.



Innovation is the path to the future.
Stauer takes that seriously. That’s why

we developed the Compendium Hybrid, a
stunningly-designed hybrid chronograph
with over one dozen analog and digital
functions that is more versatile than any
watch that we have ever engineered. 

New technology usually starts out at
astronomical prices and then comes
down years later. We skipped that step to
allow everyone the chance to experience
this watch’s brilliant fusion of technology
and style. We originally priced the Stauer
Compendium Hybrid at $395 based on
the market for advanced sports watches...
but then stopped ourselves. Since this is
no ordinary economy, we decided to start
at 88% off from day one. That means this
new technological marvel can be yours
for only $49! 

Welcome a new Digital Revolution.
With the release of the dynamic new
Compendium, those boxy, plastic wrist
calculators of the past have been replaced
by this luxurious LCD chronograph that
is sophisticated enough for a formal
evening out, but rugged and tough

enough to feel at home in a cockpit,
camping expedition or covert mission. 

The watch’s extraordinary dial seamlessly
blends an analog watch face with a stylish
digital display. Three super-bright lumi-
nous hands keep time along the inner
dial, while a trio of circular LCD windows
track the hour, min-
utes and seconds. An
eye-catching digital
semi-circle animates
in time with the sec-
ond hand and shows
the day of the week.
The watch also fea-
tures a rotating bezel,
stopwatch and alarm
functions and blue,
electro-luminescence
backlight. The Compendium Hybrid
secures with a rugged stainless steel band
and is water-resistant to 3 ATMs.

Guaranteed to change the way you
look at time. At Stauer, we believe that
when faced with an uphill economy, 
innovation and better value will always
provide a much-needed boost. Stauer is so

confident of their latest hybrid timepiece
that we offer a money-back-guarantee. If
for any reason you aren’t fully impressed
by the performance and innovation of
the Stauer Compendium Hybrid for $49,
simply return the watch within 30 days
for a full refund of the purchase price. 
The unique design of the Compendium
greatly limits our production, so don’t
hesitate to order! Remember: progress and
innovation wait for no one!

The new face of time? Stauer’s Compendium Hybrid fuses form and functionality for UNDER $50! Read on...

Smar t  Luxur ies—Surpr i s ing  Pr ices

Exclusively Through Stauer
Stauer Compendium Hybrid Watch—$395
Now $49 +S&P  Save $346
Call now to take advantage of this limited offer.

1-888-324-4370
Promotional Code VHW252-02
Please mention this code when you call.

14101 Southcross Drive W.,
Dept. VHW252-02
Burnsville, Minnesota 55337
www.stauer.com 

WATCH SPECS:
- Three LCD windows show hour, minute and second
- Stop watch function
- Water resistant to 3 ATMs 
- Fits 6 3/4"–8 3/4" wrist

The Compendium: The
spectacular face of the

latest watch technology.

Amazing New Hybrid Runs Without Gas

88% 
OFF

Suggested Retail $395…

NOW, on your 
wrist for $49

For a limited 

Time Only
Analog and digital display

Built-in alarm

Electro-luminescence backlight

LCD complications

Stop watch function
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eMIssIons TesTIng
The federal Clean air act sets the regulatory 

framework and standards for air quality, which provide 

guidelines for individual state implementation plans. 

as a result, many states require testing of older cars. 

However, emissions testing of historic vehicles varies 

by state. To see whether your state requires emission 

testing for historic vehicles, go to historicvehicle.org/

emissionslawsbystate.

legIslATIve Issues
Historic vehicles are rarely the direct target of 

legislation. The majority of legislative and regulatory 

issues faced by the historic vehicle collector are side 

effects of laws and regulations aimed toward the larger 

vehicle population. To keep current on changing laws 

that affect you, check historicvehicle.org. 

eQuIPMenT AnD sAFeTY
Older vehicles are rarely considered when states 

introduce new safety or equipment-related laws. In 

most cases historic vehicles don’t need to be fitted with 

non-original equipment to be legal. However, close 

attention must be paid to new laws and regulations 

to ensure that historic and collector vehicles are not 

affected. For questions about your state’s laws, check 

with the local dMV or Secretary of State’s office.

The federal Clean Air Act is driving many state laws 
regarding emissions testing for historic cars.

I S S U E S h i s t o r i c v e h i c l e . o r gupdate

Scrutineer’s Notebook
at first glance, this 1957 alfa Romeo giulietta lightweight looks like thousands 

of other giulietta Sprint coupes. Extremely pretty, they handle well and are 

reasonably quick. The Veloce version offers even better performance from 

the 1290cc engine. But giulietta Sprint lightweight offers rarity, superb 

performance and the reliability of alfa’s proven all-alloy, twin-cam engine. 

While any giulietta makes an excellent vintage racer, it isn’t always special 

enough to secure an entry into top events like the Colorado grand or the 

Mille Miglia. Owner Richard darling decided to pursue a FIVa identification 

card to make his rare alfa even more usable. Once the application was 

processed, HVa technical inspectors Mark gessler and Miles Morris pored 

over the car, checked serial numbers and verified the information provided 

on the application. They were satisfied that the alfa was one of roughly 100 

lightweights and had a continuous and well-documented history.

notice the sliding  
plexiglass windows 
on this rare 1957 Alfa 
romeo giulietta light-
weight. The car also 
has alloy doors, lids and 
bumpers and is one of 
100 ever built. 

Curb Your Dog, Don’T rooF IT If you live in alaska, it’s 

against the law to drive your car with your dog tied to the roof. More 

practically, any dogs carried in the back of a pickup need to be in a pet 

crate or cross-tethered. 

F i va 
C a r d s

a FIVa card is issued to a vehicle subject to completion of a 

comprehensive application, submission of photos and a physical 

inspection by a FIVa/HVa technical inspector. FIVa cards verify a 

vehicle’s authenticity and state of presentation or restoration. This 

automotive I.d. is required by certain event organizers worldwide. 

For a complete list of FIVa-sanctioned events for which I.d. cards 

are needed, go to: fiva.org/En/Events/a-Events/Events.htm. To 

download a FIVa card technical form, visit historicvehicle.org/

technical-commissions. For more information about the FIVa 

card or application, e-mail the HVa technical commission at 

technical@historicvehicle.org.
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T H I N K  S M A L L
marketwatCh

As The 1950s became the ‘60s, the rush was on to build a new genera-

tion of compact cars. Studebaker had the lark, Plymouth the Valiant and 

Ford introduced the Falcon. Chevrolet took a different route with the 

rear-engine Corvair, which lasted until 1969. 

In the beginning the competition had come mostly from Europe. The 

detroit giants, while still barely acknowledging a threat from the imports, 

decided to put skin in the game in the form of smaller and lower-priced 

entries. By the end of the 1960s, increased competition from Japanese 

imports changed the game again; gone were the Falcon and Corvair 

nameplates, predeceased by Studebaker and the lark.

Here are a few of the many early ‘60s compacts recently seen at auction. 

Prices, as well as condition and options, can vary widely. But the best news? 

These are cars that were not expensive when new and are usually inexpen-

sive today. For entry-level collector car fun, this is a good place to start.

Clockwise from top: The 1966 Chevrolet Corvair Monza Coupe with 
air conditioning sold for $5,280 at auction, the 1966 Dodge Dart 270 
Coupe brought $9,200, but the 1963 Ford Falcon Futura Convertible 
with all the add-ons didn’t sell. owners should be a tad wary when 
styling their cars to suit their own tastes. 

Still a bargain for collectors.  BY daVE KInnEYAmerican 
compacts 
turn50

1966 Chevrolet Corvair Monza Coupe

solD AT $5,280

Lot 14 Barrett-Jackson Scottsdale, January 18–24, 2010

Medium blue with blue vinyl interior, this 

second-generation Corvair was powered by 

the 164ci, 95hp, horizontally opposed six. The 

paint is not up to par, with color variations, wavy 

sides, poor finish and paint work show-through. 

Brightwork and chrome trim are decent, glass 

is good. The front seats and carpets look good, 

but there’s a crack to the dash vinyl and appar-

ent mold on the top of the back seats. 

The main attraction might be the rarely seen 

air conditioning. This was the Monza series, the 

mid-level Corvair priced at $2,350 (MSRP) vs. the 

entry level 500 Series at $2,083 or top-of-the-line 

Corsa at $2,519. at this price there’s plenty of fun 

to go along with the air-conditioned comfort.

1963 Ford Falcon Futura Convertible

noT solD. hIgh bID $12,000

Lot W163 Mecum Indy Auction, May 19–23, 2010

Black over red vinyl, fitted with a V-8 and auto-

matic transmission, showing just 98,635 miles. It 

wears nice older paint with a few scratches and 

filled-in chips. Most chrome is pitted, many seals 

and gaskets are dry. The imitation side pipes, 

chrome fender skirts and chrome trucker mud 

flap girl decals didn’t add to its appeal. The 

clean interior appears original. 

For 1963, Ford introduced both the first con-

vertible and the first V-8 for the Falcon model. 

Removing the chrome skirts, faux exhaust and 

those iconic girls might have resulted in a higher 

bid. With popular colors and the V-8, Hagerty’s 

Cars That Matter price guide says this car 

should bring $16,100 in good condition.

1966 Dodge Dart 270 Coupe

solD AT $9,200

Lot W160 Mecum Indy Auction, May 19–23, 2010

Tan over black vinyl and powered by the 273cid 

V-8 with an automatic transmission. The older 

paint is still serviceable, most trim is good but 

some chrome issues exist, with lots of pitting to 

the various pieces. The clean interior, good car-

pets and dash support a reported 59,656 miles.

By 1966, the dodge darts were every-

where. You wouldn’t have to go far to see 

many examples of the dart or its Plymouth 

Valiant cousin. like many ‘60s dodges, a 

dart could be equipped with lots of engine 

choices, starting at the modest 170ci slant-six 

up to a hefty V-8. This car, a 270 Series dart, 

slots above the 170 but below the gT con-

figuration. It was clearly a minor bargain.



     

exPerienCe
H I G H - S P E E d  T r Av E L O G U E

bresCIA, MAY 6, 2010, AT 

9:26 PM. We were at the 

beginning of the Mille Miglia, 

which is a modern-day time-

distance rally in the spirit of the 

original Mille Miglia (1,000 mile) 

open road race from Brescia 

to Rome and back. This most 

famous of Italian races began 

in 1927 and ended in 1957 after 

a fatal crash that took the lives 

of two participants and nine spectators. The modern version isn’t a 

flat-out race, but more of a tour for vintage cars that could have run in 

the original Mille Miglia. It does include some fast transit stages on the 

route, which covers 1,000 miles of public roads. The event requires some 

pretty precise timing, and even a three-second mistake can cost you big.

Starting handicaps are based on the age of the car. The older the car, 

the closer to the front of the grid. Because our alfa dated from 1957, the 

last year of the original race, we were assigned to start 350th out of 375 

cars. I suppose we had no right to expect Teutonic precision in the start 

of an Italian event — the time spent waiting to assemble the starting 

grid seemed interminable. To avoid overheating, we had to push the car. 

at least we were in good company pushing. david Coulthard and Mika 

Häkkinen (teamed in a Mercedes gullwing) and Sir Jackie Stewart were 

just a few cars away doing the same thing. 

When we finally rolled up to the start everything began to 

happen fast. There were throngs of media present and we were 

pretty dazzled by the TV lights and cameras. There was little time to 

regain our composure as we were faced with a timed section called a 

regularity challenge almost immediately at 2km. In spite of its name, 

it fortunately has nothing to do with dietary fiber. This is where that 

precision comes into play. 

One thOusand miles, 
three days, fOur hOurs 
Of sleep and One 
alfa rOmeO 1900C ss 
ZagatO in a re-CreatiOn 
Of the wOrld’s mOst 
famOus rOad raCe. 

Mille Miglia Dream >>  BY McKEEl HagERTY

1. The hagerty Alfa romeo in urbino 
on Day Two. 2. The Mika häkkinen/
David Coulthard Mercedes-benz 
300sl. 3. Mckeel hagerty (right) and 
Angus Forsyth with the Alfa 1900. 
4. This Talbot was one of many pre-
war entries. 5. The 1900 approaches 
the start. 6. The sPorTs/hagerty 
Alfa takes starts. This page: Passing 
through Florence. 

lessOns frOm the 
mille miglia
Finally participating in the 

Mille Miglia may have been a 

dream come true, but doing 

the event also gave me the 

opportunity to ponder several 

issues from the standpoint of 

our clients who are fortunate 

enough to be able to consider 

crossing the Mille Miglia off 

their personal car guy bucket 

list: First, the logistics involved 

for Europeans are a bit less 

daunting, but with the help 

of an experienced freight 

forwarder who will properly 

prepare and containerize 

the car and deal with the 

customs paperwork, it’s by 

no means insurmountable for 

an american, as FIVa’s U.S. 

technical representative, Mark 

gessler, proved. Teamed with 

luciano Viaro, gessler took 

second overall in his 1933 alfa 

Romeo 1500 Testa Fissa. For 

anyone contemplating the 

Mille Miglia, there is much to 

consider. For a few helpful Mille 

Miglia tips go to hagerty.com/

MilleMiglia. 
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877-639-0377
www.montrosetrailers.com   
180 Ruth StReet 
MontRoSe, MI 48457

Standard and 
CuStom deSigned 
Premium aluminum 
trailerS

Quality above the rest. Ask 
about our lifetime warranty car 
hauler, ATV, motorcycle trailer, 
utilty, and snowmobile. Quality 
and strength second to none. 
Custom building is our specialty!

We Ship AnyWhere!

12 Ft. to 40 Ft. 
AvAilAble

interior Width Up 
to 96 incheS
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exPerienCe
H I G H - S P E E d  T r Av E L O G U E

Waiting to begin the timed section was another case of wait and 

push. We lined up again, shut down the engine and pushed the car up 

to the beginning of the stage. It starts when you roll over a timing hose 

at a precise time. Too fast and you get a penalty; too slow and you get a 

penalty. all the top 10 are hitting their times within hundreds of a second. 

That first regularity challenge made us realize how good you have 

to be to place high in this. neither co-driver angus Forsyth nor I was 

used to the car, and it was dark. let’s just say we didn’t quite hit our mark 

within a hundredth of a second but we got better with each stage. 

after each timed section, we’d hit the road again and just drive, often 

latching onto a group of cars traveling at the same pace. We had to 

get used to the dark, because our driving lights, high beams and in-car 

camera were using so much juice, the generator couldn’t keep up. at one 

checkpoint we had to push to restart. after that we tried to minimize use 

of lights. Easier said than done. You pull into one of the towns along the 

way and thousands of people are out to see you. When you’re roaring 

past, they’re cheering you to go faster, and when you’re pushing to start a 

stage, someone hands you water, possibly cheese, maybe even a glass of 

wine (an interesting custom for a driving event; carrot juice for night vision 

might have been better). Our bright red zagato alfa was more than up 

to the demands of the event — we kept the windows down so we could 

hear that glorious engine and exhaust note bouncing off rocks and walls. 

We pulled into Bologna at the end of the 

first night. My head hit the pillow at 4:00 am. 

and the wakeup call came at 6:00 am. 

Before we knew it, we were back in the 

car, a bit tired but adrenaline (and some 

Castrol R–thick espresso) pulled us through.

as much as my pulse went up in that first 

special stage, the most exciting moment of 

my Mille Miglia was pulling into Siena, where 

nuvolari and Taruffi and Varzi and Moss had 

all been. The whole route from Brescia to 

Rome, through Siena and back to Brescia 

was like a travelogue of Italy with the film 

speeded up four times. There was no time to 

linger, yet the urge was to slow down when 

we saw two Ferraris spin on wet cobbles and 

a big pre-war Mercedes slam into a wall. The 

night before, we saw a d-Type Jaguar in a 

ditch. The Mille Miglia is not for the faint of 

heart or concours cars. But the alfa felt as 

durable and safe as the Colosseum. It was 

at its best when we were driving it hardest 

in the wine country. Though driving quickly, 

we were not at race speeds. It was amazing 

to think of what it was like for the original 

participants to drive virtually non-stop and 

flat out the whole way. 

That high-speed tour of Italy was 

fantastic, but my favorite stage was lapping 

at Imola, simply because it’s a fantastic track. 

going through hills in snow and fog was 

another story. We missed two turns, and 

yes, I was the navigator for that. But it was 

still wonderful driving hard and hearing one 

of the big cars coming from behind and 

watching as a bellowing d-Type Jaguar, 

300S Maserati or 375 Ferrari blasted past. 

In the end, we moved up 157 spots to 

finish 193rd. In addition to the Viaro/gessler 

second place finish,the SPORTS/Hagerty 

team also included the 12th place 1933 

aston Martin le Mans of daniel Claramunt 

and Manuel Eliçabe and the 1951 nash-

Healey of alessandro gamberini and Pier-

luigi nobili, who failed to finish. 

now that it’s over and I’ve caught up on 

my sleep, I’m thinking about my next run in 

the Mille Miglia. It would be really special to 

do it in an american car, maybe even one of 

the few that actually ran in the original road 

race. Well, I can dream, can’t I?

1. The Alfa displays driver names. 2. The 1933 Aston Martin of Daniel 
Claramunt and Manuel eliçabe finished 12th. 3. Mark gessler and 
luciano viaro with the ‘33 Alfa 1500 Testa Fissa. 4. Arriving at a check 
point. 5. The police escort awaits. 6. waiting for another stage. 7. The 
MM course map. 8. Mount Terminillo was treacherous. 9. The sPorTs/
hagerty Alfa finishes 193rd. 10. Zagato Alfa passes through Cremona.
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the alfa was at its Best when we were driVing it 
hardest in the wine COuntry. 



Better than free? Believe it. Stauer is
returning some of its success to our

many clients with the lavish, limited 
edition 6-carat French Pear Drop Pendant
along with a special gift.

Despite tough economic times, Stauer has
had a very good year. Now it’s time to give
back. That’s why when you purchase the
DiamondAura® French Pear Drop Pendant
Necklace for $195, you’ll receive two $100
Stauer gift coupons. That’s $200 you can
use on any of our hundreds of pieces of fine
jewelry, vintage watches and luxury goods.
Basically, we’re paying you to shop Stauer.

Breaking the big-carat barrier.
DiamondAura® has proven to be a magnif-
icent lab creation since we first released it
five years ago but, up until now we 
couldn’t make a DiamondAura® pendant
larger than 2 ¾ carats. Today we release
the ultra-luxury, majestic lab-created
DiamondAura pendant with stunning
clarity, cut and color rarely seen. Our
Pendant features a 5 carat, pear-cut
DiamondAura that dangles from an 18"
chain of the finest .925 sterling silver. The
pear is topped with an impressive 1 carat
marquise-cut DiamondAura bail.

The Four Cs. Our exclusive DiamondAura
jewelry has splendid specifications: color,
clarity, cut, and carat weight. We won’t

bore you with the details, but we’ve
invested close to $6 million in developing
DiamondAura. The complex laboratory
process involves rare minerals heated to an
incredibly high temperature of nearly
5,000˚ F inside some very modern and
expensive equipment. Using chemistry, we
found a better way to match the fire and
brilliance of a “D” flawless diamond at a
much more reasonable cost. 

Here’s the plain truth: Times are
tough, people are strapped and the bottom
has dropped out of our economy. It doesn’t
matter if you’re from Wall Street, Main
Street or Rodeo Drive, everything has
changed. If you have a house, a 401K or a
bank account... you’ve taken a financial hit.
But you still need to surprise her with some-
thing that will truly take her breath away.

Sound to good to be true? Let me
explain: at Stauer we don’t make money
selling one piece of jewelry to you, we stay

in business by serving long term clients.
Our data tells us that when you become a
Stauer client, you’ll be back. 

Even a Recession has a silver lining. If
you are not thrilled with the DiamondAura
French Pear Drop Pendant, return it with-
in 30 days for a refund of your purchase
price. Our DiamondAura will last forever,
but our limited edition will not. Call today
to take advantage of this offer.

JEWELRY SPECS:
- 5 carat pear-cut center DiamondAura®

- 1 carat marquise-cut DiamondAura® bail
- Set in precious .925 sterling silver  
- 18” princess-length chain of.925 tarnish-free 

sterling silver

14101 Southcross Drive W.,
Dept. PDN231-03
Burnsville, Minnesota 55337

French Pear Drop Pendant Necklace
(6 ctw) only $195 +s&p
Special Offer*—Receive $200 in Stauer
Gift Coupons with the purchase of 
the French Pear Drop Pendant
***Due to expected demand, this is a 
very limited time offer. Call today!***
Call now to take advantage of this limited offer.

1-800-721-0386
Promotional Code PDN231-03
Please mention this code when you call.

www.stauer.com

Smar t  Luxur ies—Surpr i s ing  Pr ices

Better Than FREE?
Stauer gives back! Get our 6-carat French Pear Pendant for $195 and get $200 in gift coupons!

Special Offer*
Receive $200 in Stauer 
Gift Coupons with the 

purchase of this necklace. 
Yes, you read that right.

5 carat pear-cut
DiamondAura® center 

3/8 ctw round
DiamondAura® accents 

1 carat marquise-cut
DiamondAura® bail

Set in .925 sterling silver

COMPARE FOR YOURSELF AT 6 CARATS

Mined Flawless DiamondAura
Diamond Compares to:

Hardness Cuts Glass Cuts Glass

Color “D” Colorless “D” Colorless

Clarity “IF” Clear

Dispersion/Fire 0.044 0.066

6 ctw necklace $200,000+ $195

Extremely 

Limited Availability 
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Stay in charge with the right battery products. 

Positive connections 
1 | sAve A bATTerY

Save a Battery not only 

charges batteries quickly, 

it maintains, cycles, 

rejuvenates, conditions, 

tests, monitors, and 

alerts you when there 

are problems. Versatile, 

lightweight and compact, 

it attaches easily on 

the vehicle or to a wall. 

$99.95; 888-819-2190 

or saveabattery.com 

2 | TAr ToPPers 

Molded thermo plastic 

cover to fit modern group 

24 flat top batteries with 

original 8 ¼" terminal 

spacing. The Optima® 

version fits all group 34 

Optima batteries, and 

includes a three-sided 

cover. $20.50 (Delco/

Exide); $27.50 (Optima); 

602-866-7776 or 

tartopper.com 

3 | JuMP n CArrY 

JnC4000 JuMP 

sTArTer 

The Jump n Carry is a 

professional hand-held 

jump starter unit. The 

JnC4000 includes a built-

in charger, battery status 

gauge, impact-resistant 

case and 1100 peak 

amps of starting power. 

$121; 800-229-6218 or 

asedeals.com 

4 | bATTerY 

CuT-oFF swITCh 

Quickly and effectively 

disconnects your battery 

for servicing or long-

term storage. Sized for 

negative posts, and 

should be used only on 

negative ground cars. 

Part number 145-795. 

$11.95; 800-667-7872 

or mossmotors.com

5 | JuICebAr PoCkeT 

solAr ChArger

Charge portable devices 

using a solar-powered 

battery, providing a clean 

energy source. lightweight 

and compact, it includes 12 

of the most commonly used 

adapters for cell phones, 

iPods, MP3 players, portable 

gaming systems and more. 

$42.83; 866-222-0030 or 

cableorganizer.com

m c K E E L  S AY S . . .
“Every car should have one.”1

2

4

5
3



The Panda Silver Dollar is one full Troy ounce of precious silver. But it’s hard
to get your hands on this elusive coin! By ordering directly from us, you get
our best price plus a full 30-day money-back guarantee. Last year, 2009

Panda Silver Dollars sold out quickly. Now they’re selling for as
much as $65 each in the marketplace. The 2010 Silver Pandas
are now sold out at the mint. Our last Pandas are still available.
But not for long. Call now to avoid disappointment.

The more you buy, the more you save!
One 2010 Panda Silver Dollar for only $34.95 each + s/h
Five for only $33.95 each + s/h Save $5
Half Roll (10) for only $32.95 each + s/h Save $20
Bankers Roll (20) for only $29.95 each + s/h Save $100

Toll-Free 24 hours a day  1-800-222-1975
Offer Code SDP145-03. Please mention this code when you call.

2009 & 2010

SOLD OUT

Prices and availability subject to change without notice.  Actual size is 40 mm.
Note: GovMint.com is a private distributor of worldwide government coin issues and is not affiliated with the United States
Government. Facts and figures were deemed accurate as of April 2010. ©GovMint.com, 2010 ®

14101 Southcross Drive W., Dept. SDP145-03, Burnsville, Minnesota 55337 

www.GovMint.com/panda

When they’re gone, they’re gone.
Get 2010 Silver Panda Dollars while our supplies last!

LOW AS
$2995
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IT’s nATurAl for car collectors to keep brochures and manuals about 

the vehicles they collect. Sales brochures can help with authenticity issues 

and include a list of accessories for particular cars. Shop manuals can help 

in resolving any gremlins that tend to attach themselves to older vehicles. 

There are some collectors, however, who get a bit carried away and search 

for any and all material regardless of what resides in their garage. 

Meet Jim Wagner of detroit. When he was a young boy, Jim would 

sit for hours watching cars pass by on the busy street in front of his 

grandparents’ house. His grandfather worked for a Ford dealership 

and brought home sales brochures for Jim, who liked to cut out 

pictures of his favorite cars. One day, his dad suggested that Jim might 

want to keep some of the more graphic brochures, and the collection 

that today is housed in more than a dozen file cabinets and countless 

storage boxes was born. 

a Ford Motor Co. retiree, Jim’s collection focuses mainly on the 

company’s vehicles, but also includes other american cars from the 

1930s and on, and a few interesting European examples that he’s found 

on trips to Hershey and Iola. He’s never been a “numbers collector,” 

in search of every numbered brochure issued in a certain year. “If I was 

lucky enough to find the de luxe catalog in good condition, I didn’t 

bother to hunt for the others for that year because all the information 

was already in the one I had.”

When asked which pieces are his favorites, he quickly mentions the 

lincoln brochures from the Classic era. 

“They’re extremely colorful and very graphic with majestic birds 

integrated into the artwork,” Jim says. “The lincoln brochures from 1932 

are especially interesting because that was the year they introduced the 

KB V-12. One brochure was even hardbound, and its 48 pages displayed 

12 models with specifications and artists’ renderings of the cars.”

He admits he has a few favorites that got away and are still on 

his wish list: “I missed getting both the 1970 Shelby and Boss 429 

brochures, even though I had an ‘in’ as I worked for the company.” 

He frequently refers to his collection when questions arise at the 

Research Center at the Henry Ford Museum in dearborn where he 

volunteers. Recently he scanned a number of brochures for a friend 

who’s writing a book about funeral cars so the correct year and models 

can be properly identified. 

Jim says that with his lifelong interest in literature, he never found 

time to get involved with the actual cars. He does, however, touch 

more cars through his collection than most people will see in a lifetime.

b r O C H U r E  b O N A N z A
automobilia

Jim Wagner touches more cars through 
literature than most will see in a lifetime.  
BY CaRl BOMSTEad

Collectible 
catalogs

Mclellan’s 
Automotive 

history
713-772-3285

mclellans
automotive.com

 
bishko 

Automobile 
literature

800-544-3312
autobooks
bishko.com

 Johnson’s Auto 
literature

800-334-0688
autopaper.com

From top: Jim wagner with a few pieces 
from his collection; 1956 Flxible starliner 
and 1936 hudson catalogs; 1964 ½ Ford 
Mustang catalog; 1963 Pontiac catalog 
(van & Fitz artwork). 
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T r E A S U r E  H U N T
essential ColleCtor

DesPITe ebAY’s PoPulArITY, and the 

enduring appeal of classifieds in Old Cars 

Weekly and Hemmings Motor News, swap 

meets remain one of the best ways to locate 

old car parts, literature and petroliana. You 

can examine your intended purchase, bargain 

with the seller and possibly discover a few 

things you weren’t looking for. 

Some of the best swap meets in the 

country include the aaCa Fall Meet at 

Hershey, Pennsylvania; Spring and Fall 

Carlisle in Pennsylvania; Turlock, in northern 

California; Pate Swap Meet near Ft. Worth, 

Texas; the l.a. Roadster Show on Father’s 

day weekend; and the San diego Big 3 

event at Qualcomm Stadium. 

Venues may vary, but the principles of 

being a savvy swap meet shopper don’t 

Knowing how to work a 
swap meet will ensure you 

always get more than 
you bargained for.

BY KEn gROSS

Swap 
meet 
savvy 

The thrill of the hunt is a major draw to swap meets where you 
can find virtually anything from parts to handmade jewelry. Power 
shopping is advised: If you see what you want, don’t wait.

change. Before you go, check the weather 

report. Wear comfortable shoes, bring plenty 

of cash in small denomination bills and take a 

sturdy canvas carry bag. always bring a list of 

what you need, and know the current values. If 

you’re seeking a rare part, take along a picture 

or drawing or know the part number, in case 

it’s still in the box. don’t rely on visual memory 

or what the vendor may tell you. Once you’re 

home, you can’t return the wrong item.

Wherever you’re going, get there early, 

when vendors are unpacking and setting up. 

The best stuff always goes first. at a big, multi-

day event like Hershey, power shop on the 

first day. “Blow through quickly,” advises John 

Brown of Vintage acquisitions, “so you get the 

lay of the land and see what’s for sale.”

and if you see what you want, buy it right 

away. If you hesitate, someone else may get it 

before you make up your mind. 

“Original parts and accessories are 

priceless and they’re getting harder to find,” 

says swap meet maven Paul gommi. “Buy it 

now. It will only go up in value over time.” 

Brown says that vendors don’t always 

bring everything they have. “If you’re looking 

at a table with a lot of Ford flathead parts 

displayed, ask the seller what else he has, or 

what a friend or neighbor might have. It may 

be in a box he hasn’t put out, or at home, but 

you’ll have first crack at it. and always look 

under the table. If you see a related part, like 

a water pump or an ignition coil, look harder. 

It’s like being a detective; good swap meet 

detectives look for clues,” he recommends. 

a few more bargaining tips: “If a guy has 

prices on his stuff, he’s obviously thought 

about it,” says gommi. “Still, offering a little 

less is not an insult. always pick up the part 

and hold it, unless it’s huge, while you’re 

discussing the price. It’s yours until you put it 

down, and — if you’re holding it — another 

buyer can’t have it. and look for items out 

of context. If a guy has a tableful of ’32 Ford 

parts, and there’s a ’40 steering wheel on 

display, you can make a deal.”

Swap meets are about the thrill of the 

hunt, the pleasure of finding that special part 

or accessory you’ve been seeking and the fun 

of bargaining for a deal while enjoying the 

camaraderie of the hobby.

hagerty's marketplace For advertising information call 586-558-4502

MOHAwK LIFTS
Mohawk lift’s 6000 lb 
capacity USl-6000 has a 
6 ft height and offers full 
unrestricted access. The 
space saving USl-6000 is 
portable for indoor and 
outdoor use, and requires 
no installation. For additional 
information please visit 
www.mohawklifts.com or 
call 1-800-833-2006. (Price 
includes delivery to 48 states 
+ portable tire dolly.)

ANTIqUE bOAT CENTEr
antique Boat Center is the largest antique and Classic Boat sales/
brokerage and full service/restoration firm in the east.  With our 
22,000 sq. ft indoor showroom, we have on display 60 - 80 boats 
for sale.  We have a full service and restoration department ready 
to serve you.  Contact us at 513-242-0808 and visit us today at 
www.antiqueboat.com.

FIbErGLASS qUArTErPANEL ExTENSIONS
Replica Plastics of dothan designs, tests and manufactures over 
400 quality parts for gM cars including Buick, Cadillac, Oldsmo-
bile, Pontiac and Chevrolet. Our affordable quarter panels 
install in minutes, without having to remove the rear bumper, 
and come with a full lifetime warranty. Contact us today for a 
complete listing of parts and prices.
1-800-873-5871  replica-plastics.com

EPOxYMASTEr
EpoxyMaster is your source 
for the finest in industrial epoxy 
floor coatings. The EpoxyMaster 
family of strong, durable floor 
coatings are for indoor residential 
workshops, garage floors and 
for many other commercial and 
industrial applications. Our epoxy 
floor coatings also provide strong 
protection for wood and metal 
surfaces. For more information, 
visit www.epoxymaster.com or 
call us at 1-888-ePoXY-kIT.

dALLAS MUSTANG
Serving the Mustang industry for 30 years. dM stocks a full line 
of quality restoration and performance parts for 1964 – 2011 
Mustangs. Centrally located to ship your parts when and where 
you want them. We offer volume discounts and free shipping on 
orders over $350. Visit us at www.DallasMustang.com or call us 
toll free at 1-800-MusTAng.

CArJACKET®

a Bag — nOT a COVER. a perfect combination. CarJacket® pro-
tects your car from aging during storage while Hagerty insures your 
car from accidents. Your car comes from storage exactly as it went 
in. nO RUST — nO dUST! Indoor use only. 
1-800-522-7224 www.carbag.com

ANTIqUE AUTO rESTOrATION
Your pursuit of perfection ends at Coastal Classics.  Everything from a 
tune-up, to a full frame-off, rotisserie restoration is performed in-house 
by our caring crew.   Expert metal repair, interior, mechanical and paint 
work come together to produce show worthy and award winning 
results.  Visit us at www.coastalclassicsnj.com or call 732-987-4490.  
Free pick up and delivery on most full restorations.

wOOdwArd FAb
Free metal working equipment 
catalog with affordable prices. 
Featuring sheetmetal brakes, 
shears, grinders, belt  sanders, 
notchers, iron workers, pipe 
benders, nibblers, punches, 
body hammers, shot bags, 
metal cutting saws, english 
wheels, shrinker/stretchers 
from $179.99, metal brakes from 
$299.99, rolls from $299.99. Call 
us at 1-800-391-5419 or order 
at www.woodwardfab.com.



       

      

OneBeacon is proud to partner with Hagerty Insurance.

w w w. o n e b e a c o n . c o m
62  Hagerty’s Magazine | HagERTY.COM

1 9 7 8  M E r C E d E S  4 5 0 S L
rearview mirror

*Current pricing from Hagerty’s Cars That Matter, May-August 2010.

AlMosT everYboDY makes mother-in-law 

jokes, but not Joe dellaria, and certainly not 

in his new York garage where his mother-in-

law, Carol, holds a place of honor — in the 

form of a silver-blue 1978 Mercedes 450Sl.

Carol passed the car on to Joe in 2008, 

shortly before she succumbed to breast 

cancer, in what was a final expression of the 

unique bond she shared with her son-in-law. 

“She looked at me and said I was the 

one person she could trust with her baby,” 

said Joe. “no one ever understood why 

she babied that car — putting only 77,000 

miles on it in 30 years — and only letting the 

Mercedes dealer touch it. Even her husband 

Morty could never understand why she 

always refused a newer, ‘better’ car. But I 

know what that car meant to her.”

Carol bought the car new in 1978, when 

she was 42. after a lifetime of hardship, it was 

the most extravagant purchase she ever made. 

Born in Brooklyn in 1936, she was the 

youngest of three in a struggling immigrant 

family. Her mother died two years later, 

leaving her father with mouths to feed and no 

steady income. He had no choice but to send 

the children to an orphanage until he could 

support them. Five years later, when they were 

able to fend for themselves, the two older 

children were able to return home, but little 

Carol had to remain at the orphanage, alone. 

She was finally able to come home when 

she was 11, but by then her father had 

married a woman who didn’t want children. 

Carol was faced with a more hostile situation 

than she had endured in the orphanage.

Joe Dellaria’s mother-in-law Carol 
shows off her beloved 1978 silver-
blue Mercedes 450sl when it was 

new. right: Dellaria and his son, 
Joseph, with Carol’s “baby” today.

Joe Dellaria never imagined that an old Mercedes would 
bond him to his mother-in-law. BY KORY FElKER

The legacy
at age 19, she met and married a man 

15 years her senior, with whom she had two 

children. Heather, her youngest, married 

Joe. When Carol’s husband died of a 

massive heart attack 12 years later, she did 

what she knew best: She survived, working 

hard to care for her children. 

When she married Morty, a successful real 

estate developer, Carol felt secure for the 

first time in her life. It was then that she used 

the rest of the money she had saved over the 

years to buy the Mercedes.

“She never said this, but I know she wanted 

to feel like she was somebody since she was 

treated like she was nobody for the first part 

of her life,” Joe mused. “Back in ’78 people 

with money drove Cadillacs or lincolns. an Sl 

was rare in Brooklyn. When you saw an Sl, you 

knew it belonged to someone very important.”

 Because Joe understood what the car 

meant to Carol, he promised to bring it back 

to showroom condition and put her Jewish 

name — Cayala — on the license plate. “I also 

promised I would pass it down to my 11-year-

old son, Joseph, who, like me, understands 

what this car meant to his grandmother.”

built by: 
daimler-Benz ag 

Quantity 
Produced: 

66,298 (1971–80) 

original Price: 
$30,729

Current Price:
$6,200 - $22,600*
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East  /  Canton , MI     •     WEst  /  Chand ler, aZ    •     south  /  orlando, FL    •     CaLIFornIa  /  sun  Va l ley

It began with a single tractor trailer and a 

lasting commitment over 50 years ago: transport 

any vehicle to any location with an unparalleled level 

of care and untouchable degree of professionalism. Today,

Reliable Carriers is the country’s largest enclosed auto transport company, 

serving the 48 contiguous United States and Canada. Whether it’s 

for a concours event, relocation, corporate event, or shipping the car 

of your dreams from one location to another, Reliable Carriers, Inc. 

provides fully enclosed and air-ride equipped transport, with $5 million 

worth of insurance on every load, and GPS tracking. This is Reliable.

50 YEARS OF TAKING VEHICLES SERIOUSLY.

r e l i a b l e c a r r i e r s . c o m

N f C  C e  O  e - ON  e U  C N ,  C N  N  U S   e e

Vehicles taken seriously. 

TM

SM


